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ABOUT THIS REPORT

About This Report

Report Overview

Reporting Period and Scope

Reporting Boundaries

LOTTE Shopping publishes a sustainability report annually to provide
its stakeholders with transparent information about its strategies and
plans for promoting sustainable management, as well as its specific
performance in each sector. Through a double materiality assessment,
we collect opinions from a range of stakeholders to identify core mate-
rial issues. The detailed strategies for these issues as well as our perfor-
mance in 2022 are included in the Appendix.

Reporting Standards

This report covers activities from January 1, 2022, to December 31,
2022. However, for quantitative performance, data from the past three
years is used to identify continuous trends. Furthermore, we have also
included information on some major activities and some of the perfor-
mance from the first half of 2023.

Report Reliability

The scope of this report encompasses the sustainability activities and
performance of LOTTE Shopping’s head office, factories, research
centers, and business sites in Korea. Data from overseas sites are in-
cluded in some instances. The data coverage for this report is based on
100% of our domestic business sites.

Report Inquiries

This report has been prepared in accordance with the Global Reporting
Initiative (GRI) Standards 2021, a globally recognized set of guidelines
for sustainability reports. In addition, principles of 1SO 26000 and the
UN Global Compact were referred to. The financial information was
compiled in accordance with the K-IFRS (Korean International Financial
Reporting Standards). Both financial and non-financial information is
presented on a fiscal year basis in line with our disclosure system, and
any significant changes are noted separately.

To enhance the credibility of the report both internally and externally,
we commissioned KPMG Samjong Accounting Corp, a specialized as-
surance firm, to conduct third-party assurance. This ensures the relia-
bility and fairness of the report’s preparation process, disclosure data,
and content. To enhance the credibility of the report both internally
and externally, we commissioned KPMG Samjong Accounting Corp, a
specialized assurance firm, to conduct third-party assurance. This en-
sures the reliability and fairness of the report’s preparation process, dis-
closure data, and content. The detailed assurance opinion is included
in the Appendix.

For further inquiries about or information on the report, please contact
us at the following address.
We eagerly anticipate engagement with our stakeholders.

Contact: Marketing Planning Team., Marketing Innovation Group,
LOTTE Retail HQ

Address: 20th floor, LOTTE World Tower, 300, Olympic-ro, Songpa-gu,
Seoul, Republic of Korea

TEL: +82-2-2118-6775
E-mail: lotteshopping_esg@lotte.net
Homepage: https://www.lotteshoppingir.com
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LETTER FROM CEO

Dream Together for Better Earth

We would like to extend our heartfelt gratitude to our customers, shareholder and partners for their unwavering support amidst the rapidly evolving

business landscape. We would also like to express our deepest appreciation to all the employees of LOTTE Shopping.

Despite the challenging business landscape due to the pandemic and global economic uncertainties in 2022, LOTTE Shopping took the first steps

toward our new vision ‘1st Retail LOTTE, under the objective ‘To be the First Destination for Shopping’

More importantly, LOTTE Shopping has also embarked on the ‘Transformation Journey’ focused on the changes and innovation to strengthen our

core and rebuild our competitive edge, which is starting to deliver significant results.

As environmental and social concerns intensify worldwide, it's crucial for companies to deliver social value through actions such as protecting the
environment, upholding universal human values, and fulfilling their social responsibilities. LOTTE Shopping, in addition to fulfilling our financial
goals, also strives to fulfill our social responsibilities by establishing specific strategies and plans for sustainable management as a new growth engine
by further diversifying and executing ESG initiatives. In particular, we have established a three-pronged ESG plan to abide by our manifesto, “LOTTE

Retail strives to make Shopping more environmentally and socially friendly.”
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First, we are advocating for carbon neutrality by 2040 and the creation of a circular
resource system.

LOTTE Shopping has laid out a mid-to-long term roadmap for the realization of our 2040 Carbon Neutrality
Plan, as announced in the previous year's sustainability report. By 2040, all electricity used at all of our business
sites will be derived from renewable energy sources, and by 2050, we will extend this to our supply chain as
we strive for zero carbon emissions throughout our value chain. To actively realize our carbon neutrality
roadmap, we enhanced energy efficiency at our business sites in 2022 by expanding the installation of solar
facilities, electric vehicle charging stations, high-efficiency LED lighting, and showcase doors. In April 2023, we
became the first retailer in Korea to commit to join the Science Based Targets initiative (SBTi), an organization
that evaluates and certifies corporate carbon neutrality goals based on scientific standards. LOTTE Shopping
will use the SBTi to scientifically verify its carbon neutrality targets and closely monitor its progress, thereby
enhancing our competitiveness in line with global ESG standards and establishing a sustainable and reliable

carbon neutrality framework.

Second, we are building a sustainable supply chain system in partnership with our
suppliers to foster a shared-growth ecosystem.

LOTTE Shopping has instituted the ESG Code of Conduct and ESG Self-evaluation Checklist for partners to
extend the scope of sustainability management to our supply chain. This enables us to share our ESG
management paradigm with our partners, and offer guidelines in five areas: compliance and ethical
management, human rights management, safety management, environmental management, and the
establishment of a sustainable management system. We will strive to achieve responsible supply chain
management by proactively managing potential risks through ESG-based due diligence, identifying

improvement tasks, and assisting our partners in establishing ESG systems.

Third, we are committing to becoming a trusted company through robust
governance and compliance.

In 2023, LOTTE Shopping enhanced its transparent and robust governance system by reorganizing the
Compensation Committee and Independent Director Nomination Committee to consist entirely of
independent directors. We are striving to maintain a diverse and competitive board, currently at 40%
female independent directors, which surpasses the average level of large companies. Moreover, to establish
a comprehensive compliance monitoring system and elevate ethical management, our Transparent
Management Committee has obtained 1SO37001 certification, the international standard for corruption
management systems, and in 2022 acquired ISO37301 certification, the international standard for compliance

management systems.

Through transparent and systematic ESG management activities, LOTTE Shopping will continue to promote
mutual development of the company and its stakeholders, and take the lead in creating a sustainable society.
Moreover, LOTTE Shopping will strive to become the first destination for shopping’ that consistently delivers
exceptional value and satisfaction to customers, while propagating societal welfare through sincere CSR
activities. These activities, which are all grounded in sustainable management, include supporting vulnerable
groups and small businesses in local communities as well as contributing to disaster relief efforts both

domestically and abroad.

To the valued customers, shareholders, partners, and employees of LOTTE Shopping, we ask for your

continued trust and support for LOTTE Shopping's endeavors toward sustainable management.

Thankyou.
LOTTE Shopping Co., Ltd.

Vice Chairman / Group CEO Kim Sang Hyun




6 AV | ABOUT THISREPORT | CONTENTS | LETTERFROM CEO

LETTER FROM CEO

LOTTE Department Store is steadfast in promoting sustainability management in a manner
that involves both customers and employees to contribute to a sustainable planet.

To our valued community, my name is Chung Joon Ho, and | am the CEO of LOTTE Department Store.

I would like to extend my gratitude to our customers, shareholders, and employees, as well as to numerous local community organizations for their
resilience in the face of the many challenges we encountered last year and for their support of LOTTE’s transformation.

The year 2022 was a time for LOTTE Department Store to attempt changes and share new values, both internally and externally. We have relaunched
our previously suspended sustainability report in an effort to spearhead sustainability management in the retail industry. We have also undertaken a
significant overhaul to reclaim our status as the industry’s premier store by refining our main store’s focus as a luxury-oriented space and transforming
the Jamsil branch into a mega-complex shopping town that synergizes with LOTTE Mall. We have refocused the core of our retail business towards
customer communication, and have made considerable efforts to ensure that customers can experience the sustainability management of LOTTE
throughout their shopping journey.

To that end, we have upcycled exterior wall banners and cooler bags from holiday gift sets, which are typical department store waste items, and
repurposed them as customer appreciation items. In addition, we are also utilizing 'Regen’, which is upcycled regenerated material. For example, we
repurposed 160,000 discarded plastic bottles into 20,000 uniforms for employees in customer-facing roles, such as AVENUEL Bar and valet parking
staff. With regard to technology, we have championed energy efficiency through investments in carbon-reduction facilities. Through introduction of
high-efficiency LEDs and participation in government-supported project of solar power plant installation, we were able to reduce carbon emission
equivalent to planting 28,031 pine trees last year alone.

Moreover, we recognize the societal role of corporations and have duly fulfilled our responsibilities. Our RE:JOICE campaign, which supports individual
self-esteem, dreams, and challenges, was selected as one of the top 10 winners of the 2022 World's Best Sustainability/CSR Campaign Awards by
the IGDS (Intercontinental Group of Department Stores), garnering international recognition. Furthermore, our authentic eco-friendly campaign
RE:EARTH has resonated with the successful completion of beachcombing and upcycling projects.

LOTTE Department Store will continue to promote sustainability management in a way that engages customers and employees in contributing to
a sustainable planet. Through the Human Rights Impact Assessment Report, to be published in June, we aim to proactively identify and improve
human rights risks, thereby presenting 'New Today' of LOTTE Department Store to our employees. And in presenting newly changed store, we will
incorporate eco-friendly elements to bring 'Better Tomorrow' for our customers.

We eagerly anticipate a prosperous future, and we pledge to achieve this in partnership with our stakeholders. We ask for your unwavering support
so that we may contribute to that future.

Thankyou.
LOTTE Department Store, LOTTE Shopping Co., Ltd.

ceo Chung Joon Ho
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Awarm welcome to all. My name is Kang Sung Hyun, the CEO of LOTTE Mart and LOTTE Super.
To our esteemed stakeholders, customers, partners, and employees, | extend my greetings.

In November 2022, LOTTE Mart and LOTTE Super consolidated their separately operated product sourcing operations. This integration was aimed at enhancing efficiency
and fostering synergies in various areas, such as preventing unnecessary costs and manpower due to the duplication of work, and establishing stable production plans and
inventory management. By extending these integration synergies not only to products but also to sustainable management activities, LOTTE Mart and LOTTE Super’s ESG
activities will center around LOTTE Shopping’s eco-friendly campaign brand, RE:EARTH, with the following three core tenets.

As a leading eco-friendly retailer, LOTTE Mart/Super is pushing forward with the EPD(Environmental Product Declaration) for our private brand, ‘GOOD TODAY’, which is
set to launch in 2023. We are expediting the launch of consumer-trusted products, such as the recently introduced Sweetel Tomatoes in 100% recycled plastic containers,
gift sets packaged in biodegradable and reusable methods, and popcorn utilizing green-certified ink. We also continue to provide a safe shopping environment for our
customers by maintaining the international standard for occupational health and safety management systems (ISO 45001), which we were the hypermarket to acquire and
partaking in various internal and external disaster prevention activities.

As a beloved retailer, LOTTE Mart/Super always prioritizes customers and community members, and is a leader in the fulfillment of social responsibilities. Through the
Charlotte Volunteer Group, which is operational at each store nationwide, we provide support to vulnerable community members. And though initiatives like the Youth
Retail Training Academy For Youth and the ZRT (Gen-Z Round Table), a marketing activity project with university students, we are striving to support employment and foster
future generations. Furthermore, we conduct practical support activities for our stakeholders and the broader community, such as operating RE:JOICE, a psychological
counseling center for customers and employees, and providing financial support and training for our partners, and we will continue to practice large-scale sharing.

As a retailer that interacts with customers directly, LOTTE Mart/Super endeavors to create sustainable stores that encourage direct customer participation. In October
2022, we engaged in carbon reduction initiatives with customers by selling recycled bicycles discarded bicycles that were repaired and given new life directly in our stores,
and actively engaged employees through a bicycle commuting campaign. In 2023, we will expand our in-store RE:EARTH recycling machines and RE:SHOP, a recycling
reward store, and conduct various ESG campaigns, including a plogging event to celebrate Environment Day. Through these efforts, we are dedicated to ensuring that ESG
activities are not perceived as large or difficult tasks, but rather as accessible and enjoyable cultural and festive experiences that everyone can easily participate in and enjoy.
We are excited to share our progress as LOTTE Mart, LOTTE Super, and as one team in 2023, and ask for your ongoing interest and support so that we can further strengthen
sustainable management based on our integrated capabilities. Once again, we appreciate your support for LOTTE Mart and LOTTE Super.

Thank you.
LOTTE Mart/Super, LOTTE Shopping Co., Ltd.
ceo Kang Sung Hyun




8 AV LETTER FROM CEO

LETTER FROM CEO

Small actions that change the world, beneficial endeavors
we undertake together - this is the commitment of LOTTE ON.

Greetings, esteemed stakeholders.

My name is Na Young Ho, and I’'m the CEO of LOTTE E-Commerce.

Starting with LOTTE.com, Korea’s pioneer in online shopping malls, LOTTE E-Commerce has evolved into LOTTE ON, where we are presenting
our customers with eco-friendly products and brands that embody social values. In an era where ESG management has gained unprecedented

significance in shaping a sustainable future, LOTTE ON isimplementing the ON project, which is aimed at conveying the value of brands and products

engaged in environmentally conscious management activities to our customers. Moreover, we continually spearhead efforts to support the sales of
small and medium-sized merchants, and have established a platform ecosystem where customers, brands, and merchants collectively actualize ESG

principles.
As it progresses, LOTTE E-Commerce will persistently take small actions that will lead to significant changes in the world.

In pursuit of a sustainable environment, LOTTE E-Commerce is presently planning to introduce eco-friendly packaging methodologies aimed at
minimizing the usage of packaging materials. We intend to achieve this by implementing delivery approaches such as customer cart delivery and
in-person delivery that avoid the use of packaging materials, as well as by utilizing easily recyclable materials for remote delivery, thereby reducing
our environmental impact. Additionally, we are championing eco-friendly management by reducing annual carbon emissions from product delivery
through the advancement of our TMS (Transportation Management System), which enhances delivery efficiency. Alongside leading the market with

valuable products, our commitment to safeguarding the environment and the future remains steadfast.

Under the banner of “Dreaming Together for a Better Earth,” LOTTE ON will establish a lifestyle platform where customers, brands, and employees
jointly spearhead value-driven consumption.
Thankyou.

LOTTE E-Commerce, LOTTE Shopping Co., Ltd.
ceo NaYoungHo




Introduction




=

[
-
=

:




11 AV

| INTRODUCTION | ESGMANAGEMENT | ENVIRONMENTAL | SOCIAL GOVERNANCE APPENDIX

Company Overview

About Us

Over the past 40 years, since its establishment in 1979, LOTTE
Shopping has emerged as Korea’s leading retailer by offering
differentiated products and services to our customers, grounded in
sophisticated infrastructure and systems. We are actualizing a more
advanced retail network by introducing new and diverse channels
and store formats, ranging from department stores, discount
stores, supermarkets, electronics specialty stores, home shopping,
and cultural works, to E-Commerce, and by expanding our mobile
business, thereby establishing a robust foundation for growth.

Company Name LOTTE Shopping Co., Ltd.
Total Assets KR 31.9 trillion
Fola?lgaasc)it)n November 1979

Equity Capital Krw 11.0 trillion
Headquarters 81 Namd;g&ubrﬁi-g%#;;ge;gu, Seoul,
Empioyecs 20,812

Business Type Large Scale Retail

KIS AA, Korea Rating AA,

Credit Rating NICE AA, JCR A Stable

CEO Kim Sang Hyun

*As of March 2023

Vision

1st Retail LOTTE
v

MANIFESTO

» LOTTE Retail is on top of mind when customers think about shopping.

> LOTTE Retail provides best quality products at best value.

» LOTTE Retail strives to make shopping a positive experience, on and offline and from beginning to end.
> LOTTE Retail is a great place to work that helps our employees provide best service to our customers.
> LOTTE Retail strives to make shopping environmentally and socially friendly.

)

U

LOTTE
Dept. Store

LOTTE
Mart

LOTTE
Super

LOTTE
E-Commerce

The most customer-centric
EC platform

No.1 Supermarket in Korea
that removes the burden of
preparing meals for
working moms

Everyday NEW Store
(NEW Surprise/
NEW People/ NEW Trust)

A premium lifestyle curator
offering new and joyful
experiences daily
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Company Overview

Business Scope

BUSINESS UNITS

LOTTE

DEPARTMENT STORE

LOTTE Department Store
Sales: KRW 3.2318 trillion
(64 stores)

60 in Korea (including 22 outlets,
6 shopping malls), 4 abroad

KEY SUBSIDIARIES

0 LOTTE Mart

LOTTE Mart
Sales: KRW 5.9043 trillion
(176 stores)
111 in Korea (105 hypermarkets, 6 MAXX)
65 abroad (15 in Vietnam, 50 in Indonesia)

@ LOTTE HIMART

LOTTE Himart
Sales: KRW 3.3368 trillion
(379 stores)

Equity Stake : 65.3%

@ LOTTE Super

LOTTE Super
Sales: KRW 1.3431 trillion
(363 stores)
Excluding the number of product
supply stores

@ LOTT E Homeshopping

LOTTE Homeshopping
Sales: KRW 1.0778 trillion
Equity Stake : 53.5%

@ LoTTEQN

@ LOTTE CULTUREWORKS

LOTTE Cultureworks
Sales: KRW 497.3 billion
(189 cinemas)
Equity Stake : 86.4%

LOTTE E-Commerce
Sales: KRW 113.1 billion

Awards

Dept.Store

Ranked 1st in the NBCI (National

Brand Competitiveness Index)
Department Store category

NCSI ¥

Ranked 1st in the National Customer
Satisfaction Index
Department Store category

G,

BUHAHUL | BRAHN

Consumer-oriented management
2003-2023

(5

GREEN STAR

First hypermarket in Korea to
Acquire a Green Star

Ranked 1st in 2022 KCSI (Korea
Customer Satisfaction Index)
Hypermarket category

Winner of the grand prize at
the Korea Labor-Management
Cooperation Award as a large

enterprise

Ranked 1st in the NBCI (National
Brand Competitiveness Index)
Supermarket category

E-Commerce

X 2022
_IH-EA71

Ranked 1st in the NBCI (National
Brand Competitiveness Index)
Received a commendation for

collaborative cooperation between
large and small businesses
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Business Overview

LOTTE

DEPARTMENT STORE

A premium lifestyle curator
offering new and joyful experiences daily

As Korea’s leading department store, LOTTE Department Store proudly secured the top rank in both sales
and market share for 2022, thus spearheading trends in the domestic retail sector. We have consistently
striven to enhance customer satisfaction across all shopping channels - department stores, outlets,
shopping malls, and online - in order to cultivate an optimal shopping environment. Our ambition is to
continue to act as a premium lifestyle curator, leading our customers towards enriched lifestyles and
promoting life’s intrinsic values.

Business Direction

LOTTE Department Store aims to maintain its qualitative growth trajectory through the refinement of its
stores, products, and services. By renovating key stores and proactively introducing trending content, we
aim to establish a premium shopping environment and set the pace for market trends. We are dedicated
to enhancing our PSR (Personal Shopping Room) offerings and providing superior customer programs/
lounges, thereby ensuring a unique customer experience. Moreover, we are focused on developing an in-
tegrated online and offline platform to ensure that our premium in-store shopping experience extends to
the online realm.

Store Status * As of March 2023
Domestic
= Depa"‘rme"t Outlets Shopping Malls Overseas ol
Number of Stores 32 22 6 4 64

0 LOTTE Mart

Everyday NEW Store T J///
NEW Surprise / NEW People / NEW Trust -

Established in 1998 with the opening of our inaugural Gangbyeon Store, LOTTE Mart has grown to become
a global retailer boasting 176 stores globally as of March 2023, and our constant goal is to offer customers
novel products and experiences. In alignment with our commitment to our role as a socially responsible
enterprise, we are implementing ESG management that fosters inclusive growth with all our stakeholders,
such as through our eco-friendly campaign RE:EARTH. LOTTE Mart continues to innovate and evolve in its
pursuit of becoming a market leader.

Business Direction

LOTTE Mart is dedicated to offering customers a unique shopping experience every day through the development of
differentiated products, with a primary focus on grocery items. As part of this effort, we relaunched YORIHADA (To Cook), a
private brand specializing in HMR (home meal replacements), in October 2022, and launched ‘GOOD TODAY’ in March 2023.
These brands reflect our commitment to providing customers with the best products that balance affordable prices, optimal
quality, and trending varieties. We have also integrated product organizations of LOTTE Mart and LOTTE Super to streamline
the sourcing structure and develop products that encapsulate the unique characteristics of each channel, thereby achieving
synergistic effects. In addition, we are exploring new business opportunities by analyzing changing trends, such ‘BOTTLE
BUNKER;, Korea’s largest wine store, and ‘colioli, a comprehensive pet store. We are also constantly expanding our range of
over 2,000 ESG products with eco-friendly certifications, eco-friendly packaging, and no labels, thereby underscoring our
commitment to practicing ESG management by strengthening eco-friendly systems across our stores.

Store Status
* As of March 2023

Category Domestic Overseas (Vietnam) ~ Overseas (Indonesia) Total

Number of Stores 111 15 50 176
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Business Overview

@ LOTTE Super

Korea’s No.1 Supermarket
Solving everyday issues for working
mothers on their way home T ‘soee

Starting its journey in 2001 with inaugural Jeonnong Store, LOTTE Super has grown into Korea’s leading
hyperlocal retailer, with 223 directly managed stores as of March 2023. With a focus on grocery products, our
relentless efforts are directed towards supplying the highest quality products to our customers. Furthermore,
we fulfill our social responsibilities by supporting farmers and small-capital entrepreneurs, while also
contributing to social value creation through our eco-friendly management practices for carbon reduction.

Business Direction

LOTTE Super aims to establish itself as a grocery-specialized firm that provides customers with a diverse range of high-
quality products. Our strategy includes supplying high-Brix fruits and fresh foods directly from farms, subject to rigorous
inspection processes, and focusing on eco-friendly, antibiotic-free, and smart farm crops. Through the integration of
product organizations with LOTTE Mart, LOTTE Super has jointly developed and is operating the grocery-specialized
private brands ‘YORIHADA’ and ‘GOOD TODAY’, with plans to further amplify the synergy of integration. Moreover, we are
striving for a sustainable business structure through win-win management. This involves fulfilling our corporate social
responsibilities by expanding sales to farmers and supporting small and medium-sized entrepreneurs. We also strive to
implement eco-friendly management practices. These include the operation of eco-friendly electric delivery vehicles,
the introduction of food processing solutions, and the installation of refrigerated showcase doors, all aimed at reducing
greenhouse gas emissions and conserving energy use.

Store Status
* As of March 2023
Category Directgoorg:rated Franchised Stores ProcBlﬂgitnSelégply Total
Number of Stores 223 140 403 766

T

@ LOTTEQN fg/

00
The Most Customer-Centric EC Ny e
Platform S— J

LOTTE E-Commerce, the pioneer that launched Korea’s first online general shopping mall on June 1,
1996, offers optimal shopping solutions to customers to uphold its offline reputation in the digital arena.
Furthermore, we are committed to ESG management, and are continually increasing our investment in
the environmental and social realms through initiatives such as eco-friendly management, fostering a
collaborative corporate culture, and promoting shared growth with our suppliers.

Business Direction

Our aspiration is to be the shopping app of choice for customers. To bolster our competitiveness, we're
keen on collaborating with our LOTTE affiliates to utilize Group’s core assets. We are striving to construct
a lifestyle platform that addresses the limitations of offline channels and presents superior value to
customers by concentrating on trendy products and products primed for future online expansion. We are
striving to construct a lifestyle platform that addresses the limitations of offline channels and presents
superior value to customers by concentrating on trendy products and products primed for future online
expansion. With these concerted efforts, LOTTE E-Commerce intends to offer customers a unique shopping
experience distinct from other platforms.

Store Status

Business Area Date of Foundation Main Products

Marketplace, LECS (brand online store),  August 2018 (LOTTE.com Inc., established Beauty, fashion, luxury, food, living,
group EC in January 2000) electronics
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LOTTE Shopping ESG Governance

LOTTE Shopping ESG Vision

Dream Together for Better Earth

As acomprehensive retailer, LOTTE Shopping perceives ESG to be a newfound competitive edge and a catalyst
for growth. In light of this, we have devised a structured and cohesive top 5 ESG initiatives to ensure that our
business strategy aligns seamlessly with our ESG value creation strategy. LOTTE Shopping’s top 5 ESG initia-
tives, with the slogan "Dream Together for a Better Earth," encompass a shared message for all four Business
Division - LOTTE Department Store, LOTTE Mart, LOTTE Super and LOTTE E-Commerce - along with actionable

steps to operationalize ESG management. Predicated on these five ESG tasks, we are executing a range of ESG
initiatives such as the adoption of eco-friendly energy, resource circularity, the development of eco-friend-
ly products, respect for employee diversity, health and safety management, and symbiosis with suppliers.
Through these endeavors, we aim to be recognized as an ESG leader by all stakeholders.

ESG Specific Actions

ESG Campaign RE:@ EARTH

Brand & Slogan
Dream Together for Better Earth

Building
adiverse
and inclusive
society

: . Strategically
Top 5 RE:NERGY RE:JOICE organized and

ESG initiatives driven projects

REVIVE aimed at
creating value

Creating a
sustainable
environment

Strengthening Improving

ESG Priorities Responsible

collaborative corporate
partnerships transparency

product retail

Establishment of the

Establishment of Establishment of sales/ Advancement of Implementation of ESG
responsible sourcing distribution carbon role/position-based guidelines for partner ig%dr%gziggn%g;%%
policies emissions targets education system companies policwpes
Risk Management
. Measurement of N Establishment of ESG risk i
Expansion of eco- Establishment of Review of the Board
friendly products ups‘g;aig;gigbon human rights policies maggﬁﬁgﬁ%ﬁ%ﬁ for composition

Top 5 ESG initiatives

Your Eco-Conscious Brand for the Planet!

RE:EARTH A project that applies the RE:EARTH brand to eco-friendly private label and sourcing products
. and eco-friendly product exclusive areas, and disseminates an eco-friendly culture through

various campaigns

Green Energy that Protects Our Earth!
RE:NERGY A project for energy savings and eco-friendly energy construction that includes using

. renewable energy, introducing electric vehicle charging stations, and strengthening energy-
saving facilities for the establishment and promotion of a carbon-neutral roadmap

Harnessing the Power of Us All!
A project that continuously provides consumers with opportunities to easily contribute to
waste reduction in everyday life through the activation of used goods trading

Your Sanctuary for Mental Health Guidance!
RE:JOICE A heart-healing project that supports everyone’s self-esteem, dreams, and challenges, and
which has taken on the name of LOTTE Shopping’s integrated social contribution campaign

Fostering an Ecosystem, Together!
q A project for the formation of a healthy value chain, such as issuing ESG bonds for investment
RE:VIVE : " ) 00 )
in used goods trading related companies and financial support for partner companies to
activate resource recycling
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LOTTE Shopping ESG Governance

ESG Management System

ESG Management

To bolster and sustain ESG management competencies, LOTTE Shop-
ping has established dedicated ESG teams across each Business Divi-
sion. The company-wide ESG promotional system is instituted and
overseen by the Retail HQ, which also facilitates a working council
between the ESG teams of each Business Division. In this way, LOTTE C-level
Shopping is able to strengthens its ESG management through organic
cooperation and sharing of company-wide ESG management strate-
gies.

ESG Committee

Marketing Planning Team,
Marketing Innovation Group, LOTTE Retail HQ

Dept. Store

O O
C-level C-level
Marketing & Legal/General Affair Division Strategic Planning Division

Communication Division

ESG Team ESG Team Business Strategy Team
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LOTTE Shopping ESG Governance

ESG Management System

ESG Committee

In November 2021, LOTTE Shopping established the ESG Committee to ensure systematic and transparent
ESG management. The ESG Committee serves as the highest authority for ESG management, and is tasked
with managing ESG risks, fostering new business initiatives, and addressing environmental and social issues
within LOTTE Shopping. Currently, the Committee is comprised of two female independent directors and one

male executive director. Throughout 2022, the ESG Committee convened five meetings to discuss and resolve
issues related to our ESG vision and the five major projects under the RE:EARTH initiative. We are also commit-
ted to making unbiased decisions regarding future initiatives.

Composition of the ESG Committee

Jeon Mi Young (Chairperson) / Shim Sue Ohk Kang Sung Hyun

O«

Purpose

- Management of ESG risks and opportunities

e e e - Deliberation on matters necessary for

environmental, social, and governance policies and
ESG activities

- Establishment of policy/strategy and setting of
medium- to long-term goals and annual plans for
ESG management

- Matters regarding the results and implementation of
ESG initiatives

- Management of and response to key non-financial
risks

- Stakeholder Communication

ESG Committee Meetings

Progress Agenda

- Reported: Publication plan for the sustainable management report

Ist March8,2022 Resolved: Establishment of an annual ESG implementation plan / Promotion of PPA

- Reported: ESG-related demands of LOTTE Shopping’s stakeholders
2nd June9,2022 - Resolved: Establishment of LOTTE Shopping’s human rights policy / Establishment of an advanced
employee education system

August 11 - Reported: Status and plans for ESG implementation in LOTTE Shopping’s Business Divisions.
3rd 2022 ’ - Resolved: Establishment of ESG code of conduct and self-assessment checKlist for partners /
Establishment of LOTTE Shopping’s carbon neutral roadmap
October 13 - Reported: Status of information protection management and operation /
4th 2022 ’ Development status of EPD (Environmental Product Declaration) products
+ Resolved: Establishment of a sustainable procurement policy
5th December8, - Reported: Progress of the advanced employee education system
2022 - Resolved: Promotion of joining the global carbon neutral initiative

- Reported: ESG implementation results for 2022 and plan for 2023

Ist March9,2023 Resolved: Selection of major ESG issues for LOTTE Shopping
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2022 ESG Highlights

ENVIRONMENTAL SOCIAL GOVERNANCE
Establishment of the 2040 Carbon Neutral Roadmap/SBTi membership Establishment of the Human Disclosure of the BSM
2030 2040 2050 Rights Policy (Board Skill Matrix) Bl

40" 100" O(ZERO)

+ 100% conversion to renewable energy across all business sites by 2040
« Zero carbon emissions throughout the supply chain by 2050
« SBTi commitment submitted (March 2023)

« Established LOTTE Shopping’s Human Rights Policy
reflecting global guidelines

+ Established basic human rights principles for customers,
employees, partners, and local communities

« Transparency in governance improved by providing a
clear picture of the skills and diversity of the Board.
« Strengthened the transparency of corporate governance

Expansion of Solar Power Generation Facilities

11,270,046 “" 5,324

« Produced 11,270,046 kWh of solar energy and reduced greenhouse gas emissions by
5,324 tCO,eq in 2022

Implementation of a Human
Rights Impact Assessment

+ Conducted a human rights impact assessment and human
rights status survey at LOTTE Department Store

« Established a mid-to-long term roadmap for human rights
management through the identification of key issues

Enhancement of Transparent and
Sound Corporate Governance

+ Compensation Committee and Independent Director
Nomination Committee composed entirely of
independent directors

+ Secured the independence of the Committees

Acquired 1SO 50001

ISO 50001

« LOTTE Mart acquired ISO 50001 (Energy Management System Certification) in April 2023.
* LOTTE Department Store acquired it in 2021.

Establishment of the Supplier
Code of Conduct and Self-Assessment
Checklist

« Established the Supplier Code of Conduct and Self-Assessment

ChecKlist in the areas of environmental/human rights/safety/legal
and ethical management, and sustainable management systems

Reinforcement of ESG
Elements in CEO KPIs

+30% of the KPIs for the CEOs of LOTTE Shopping’s
affiliates constituted and evaluated based on ESG
management-related items

Resource Recycling Project

590,000 item 2.6 million items 1.53 million items

« LOTTE Department Store produced 60,000 eco-friendly uniforms (recycling fabric from 590,000 waste PET bottles).
« LOTTE Mart's unmanned collection machine collected 2.6 million glass bottles and 1.53 million plastic containers.

Commendation for Collaborative
Cooperation between Large and
Small Businesses

+ LOTTE ON is the first E-Commerce company to receive a citation from the
Ministry of SMEs and Startups.

« Recognized for efforts in expanding market opportunities, collaborating with
public institutions, and strengthening partnerships with associates

TIX 2022
-S40

Acquisition of 1ISO 37301

ISO
37301

+ LOTTE Department Store obtained 1SO 37301 to
improve compliance monitoring systems and proactive
responses.

RE:EARTH Campaign

22,950 800"

« LOTTE Department Store’s REEEARTH MARKET, with 4,149 participants, collected 22,950 liters of garbage.
« LOTTE Mart’s plogging, with 400 employees participating, collected 800 kg of garbage.

RE:JOICE Campaign

« LOTTE Department Store selected among the top 10 in the
IGDS World’s Best Sustainability/CSR Campaign Awards.

+In 2022, the RE:JOICE Counseling Center conducted 3,607
counseling sessions.

IGDS

Dividend Increase

« The dividend for 2022 was 3,300 KRW per share, with a
dividend yield of 3.7%.

+ Adjusted upward compared to the previous year (2,800
KRW per share in 2021, dividend yield of 3.1%)
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Environmental Management

Environmental Management System

Directions and Policies for Environmental Management

Directions for Environmental Management Policies for Environmental Management

1. Transform the domestic retail market into a more environmentally friendly space through environmental and energy management, positioning ourselves as a global

Internal Corporate Direction eco-friendly retail company.

Prioritizing the environment in corporate decision-making processes 2. Provide various environmentally valuable products and lifestyles to customers and encourage environmentally friendly consumption.
3. Lead suppliers in environmental management by sharing our environmental and energy management practices.
External Corporate Direction 4. Proactively work for environmental waste and resource conservation, ensuring continuous environmental improvement activities.
5. Comply with environmental regulations and establish internal standards that are stricter than legal regulations.

Creating the environmental value necessary for customers, consumers, people, B L . - ; - A . ) . . .
and nature 6. Create an environmental fund to participate in various environmental conservation activities, in particular, informing customers and society about the importance of

the environment through climate change prevention campaigns.

Environmental Management Organizations

LOTTE Shopping has instituted an environmental management organization within each Business Division for systematic environmental stewardship. We manage environmental risks such as greenhouse gases, water, and
waste by precisely delineating the roles of each organization and individual in charge and by entrusting the CEO with the responsibility and authority for decision-making related to environmental management.

L

[T
1
=
Y
+

ie=n] Dept. Store

jm=El Super

Safety Management Division Safety Management Division Safety & Environment Office

‘ Safety Management Team ‘ @) @)
e Facility Management ‘ ‘ ‘ ‘ " ‘ ‘ ‘ ’ Finance Support ‘ ’ Strategic Planning ‘
T Product Strategy Team Quiality Control ESG Team Division Division
‘ Energy Part ‘ Manage_rlg 2?:1 Coiral ‘Facility Operation Team‘ ‘ PBM Team ‘ Purcha:srlgégn?upport ‘ ‘ Strategllgalihanmng ‘
Safety Management Team g ] Management Control Management Planning ]
(@store level) Accounting Part Brand Design Team e T Business Strategy Team
Support Team . 3 Management Support
(@ store level) Accounting Team ‘ Finance Team ‘ T

Compliance Team Compliance Team
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Environmental Management

Environmental Management System

LOTTE Shopping has been championing the value of environmental protection since April 2004, when it
became the first in the industry to advocate for environmental value management. All Business Divisions
of LOTTE Shopping are committed to minimizing the overall environmental impact of their business ac-
tivities, and they undertake various environmental preservation activities with stakeholders such as em-
ployees, customers, and partners. Furthermore, we perform an internal audit using the system annually,
thereby managing potential environmental risks via our robust and specialized environmental regulation
response system.

LETS (LOTTE Environmental & Energy Total Service)

LOTTE Shopping consistently examines its environment-related organizations and assesses the performance
of environment-related goals set in areas like greenhouse gases, waste, water, water pollution, and air pollu-
tion via the LETS (LOTTE Environment & Energy Total Service) system operated by LOTTE Holdings. We man-
age data semi-annually, in the first and second halves of the year, through the Environmental Management
Assessment Team , which boasts experience in environmental work and relevant certifications. We carry out
environmental management inspections such as on-site audits each year, and incorporate the outcomes of
the assessments into the LOTTE Sustainable Growth Assessment. Notably, LOTTE Department Store has at-
tained an"S" grade in the environmental domain from its inaugural environmental management assessment
in 2016 through 2023 and has acted as an eco-friendly promotion task force since 2022, aiding the environmen-
tal assessments and benchmarking of other affiliates.

N e FASVE T N (oJe=  * Environmental management inspection (risk management

improvement activities) — Sustainable growth evaluation for LOTTE

Preliminary Checklist Distribution

Confirmation of the Inspection
Schedule

Assignment of an Inspection
Team
First half of the year

Preliminary Checklist Verification

Checklist Items

Possession of environmental management policies and strategies, completion of environmental management training,
waste generation management, presence/number of violations of government environmental regulations, professional
workforce development, ownership of certification systems, initiative activities, water consumption management, GHG
emissions management, energy savings/GHG reduction performance, water quality pollution discharge management, etc.

Second half of the year

Evaluated as Conforming

Evidential Status Check

In the case of no improvement q
4( suggestions Evaluated as Conforming
Evaluated as Nonconforming Inthe cassue;gg?s?g:gvement Improvement Measures

Interview

Reflected in the Sustainable
Growth Evaluation for LOTTE

Evaluated as Nonconforming
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Environmental Management System

Environmental Management Goals by Business Division

LOTTE Department Store is proactively addressing climate change risks by expanding large-scale photovol-
taic facilities for self-consumption and conducting efficiency audits on energy-intensive facilities. We aim to
replace chillers, boilers, LEDs, and other equipment annually to progress toward our goal of achieving carbon
neutrality by 2040. Furthermore, in the medium to long term, we are actively exploring PPAs (Power Purchase
Agreements) and green energy solutions in our approach to carbon neutrality. In line with this, we have identi-
fied the expansion of large-scale solar facilities for self-consumption and the enhancement of energy efficiency
as crucial initiatives, and we are implementing medium- to long-term plans for each task.

Guided by the slogan "Dream Together for Better Earth," LOTTE Martand LOTTE Super aim to shape a sustainable
world in collaboration with a variety of stakeholders, including customers, consumers, executives, shareholders,
and partners. To realize this vision, LOTTE Mart and LOTTE Super have set clear objectives and detailed tasks for
three major issues: energy, the circular economy, and supply chain ESG. We continuously manage the overall
process, including status checks and performance management, during implementation. Through this, we aim
to achieve the goal of 2050 net zero and actively contribute to the global response to climate change.

== R

Lo

LOTTE E-Commerce is striving to actualize a sustainable "Green On" by proactively responding to rapidly
changing trends in environmental regulations and other issues, and rigorously managing emissions. Key in-
itiatives towards this goal include compliance with environmental laws and regulations and a reduction of
energy use.

ENVIRONMENTAL

Environmental Inspection System by Business Division

In 2022, LOTTE Department Store introduced an SE-FMS (Safety Energy-Facility Management System), an
integrated management system for safety, the environment, facilities, and construction data, and tailored it
according to the distinct features of the department store division. By meticulously recording and monitoring
data related to various facilities, safety, greenhouse gases, and energy, we have established a more systematic
and meaningful management system. Moreover, every measuring device is tagged with a unique number and
expiration date, enabling the precise measurement of emissions.

== ET

Since the 2018 introduction of the FEMS (Factory Energy Management System), an integrated facility man-
agement system, LOTTE Mart has been striving to efficiently operate its business sites by conducting compa-
ny-wide safety inspections of facilities and optimizing energy use, maintenance, and management. We are
also mitigating environmental risks by regularly tracking the energy consumption of each branch and proac-
tively identifying issues.

Lrh

LOTTE E-Commerce conducts consistent monitoring and follow-up activities to ensure a robust environmental
management system. In accordance with the Environmental Management System Manual, we regularly iden-
tify energy usage for each business site and conduct internal activities biannually to minimize environmental
impacts and risks.




26 NV | INTRODUCTION ESG MANAGEMENT ENVIRONMENTAL | SOCIAL GOVERNANCE APPENDIX

Climate Change Response

Climate Change Response Strategy

LOTTE Shopping has established a medium- to a long-term strategy to enable each Business Division to
actively respond to climate change risks based on unified goals and clear plans. Specifically, we are ad-
vancing energy efficiency projects in the short term to contribute to achieving carbon neutrality by 2040,
in line with LOTTE Group’s eco-friendly vision. For the medium to long term, we are contemplating PPAs

(Power Purchase Agreement?) and RECs (Renewable Energy Certificate?) to transition to renewable en-
ergy and expand eco-friendly businesses. LOTTE Shopping will persist in its efforts to build a sustainable,
eco-friendly system by establishing systematic implementation measures.

1) PPA (Power Purchase Agreement) : A system for direct renewable energy purchase contracts between a company and a power generator

2) REC (Renewable Energy Certificate) : A system for the indirect purchase of renewable energy supply certificates from the KEA (Korea Energy Agency)

2022 Climate Change
Response Status

Solar power self-
generation facilities
Annual GHG reduction

of 5324 tCO,eq

Energy efficiency
projects
GHG reduction of

1 1339 tCO,eq

Energy
efficiency
improvement of

344 % for old

cold/hot water
machines

2040 Carbon Neutrality Roadmap

I Target reduction  NENEEEEE Target emissions (Unit: tCO,eq)

40% reduction in green- 100% conversion to Zero carbon emissions
SBTi-Based Targets house gas emissions renewable energy forall throughout the entire
compared to 2018 business sites supply chain

*2022 emissions results:
722,655tC0Oeq

GHG
Emissions

0

Detailed GHG Reduction 502,922

Targets

636,870

340,208

167.636 843,133

Establishing Reduction Targets in Line with the SBTi

LOTTE Shopping made a commitment to the SBTi (Science Based Targets initiative) in March 2023, the first company in its industry to do so. The SBTi is a globally recognized collaboration that guides companies to set
science-based emission reduction targets aimed at keeping the global average temperature increase within 1.5°C. Through the approval of our SBTi targets, we aspire to bring objectivity to our climate change response
goals and strategies and to position ourselves as a global carbon-neutral retail company. To achieve this, LOTTE Shopping has amplified its management of scope 3 emissions, with the goal of reducing GHG emissions by
40% relative to 2018 levels by 2030, transitioning to 100% renewable energy for electricity at all business locations by 2040, and attaining zero carbon emissions across all processes, including the supply chain, by 2050.
As part of our commitment to leading the industry in contributing to a sustainable environment, we continue to invest in energy infrastructure, including through the installation of solar power generation facilities at local
business sites. We manage GHGs produced throughout the distribution process, from raw material extraction to product disposal, and implement measures to reduce them.

2021. 07. 2022. 03. 2022. 08. 2023. 03. 3rd Quarter 2023 4th Quarter 2023
Group’s declaration of Calculation of BAU per Completion of carbon neutrality Submission of the SBTi Submission of SBTi targets Target disclosure and
a 2040 carbon-neutral Business Division M TeEeiTEp i Commitment monitoring

- anagement of emission
vision volumes per Business

Division
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Climate Change Response

GHG Emissions Management

LOTTE Shopping is committed to systematically managing GHG
emissions by establishing environmental departments within each
Business Division and continuously nurturing environmental spe-
cialists. Moreover, we employ the LETS (LOTTE Environment & En-
ergy Total Service) to manage GHG emissions, energy, and water us-
age. By setting environmental management goals, we consistently
monitor the company-wide GHG and energy reduction status and
analyze their effectiveness to enhance the management system. We
also promote management reductions and investments in high-effi-
ciency facilities to curtail emissions while engaging all employees in
discussing countermeasures and tracking progress.

Emissions Status

LOTTE Shopping measures and manages greenhouse gas emissions and
greenhouse gas intensity across its various Business Divisions.

Change in GHG Intensity? Trends

1) GHG emissions in relation to sales

® - Dept. Store @~ Mart @ Super @ E-Commerce

.........
o
PRZR 476 S 472
4.37 ..........................
226 NETTUT 420
......... 128 R
o TR e
2020 2021 2022
Category Unit 2020 2021 2022
Direct gtifp :nlw)issions tCOeq 95,208 97,469 101,259
Indlrect( S(il;lgee?issmns tCOseq 577,588 582,786 621,371
Joemsers e oum s o
GHG emission intensity  tCO.eq/KRW 6.1809 6.5130 6.8222

(per sales unit) 100 million

* In 2021-2022, LOTTE Department Store acquired six branches and opened three new locations.

Sales of Emissions

LOTTE Shopping participates in the K-ETS (Korean Emissions Trading
System) as an allocated entity under the Act on the Allocation and Trad-
ing of Greenhouse-Gas Emissions Permits. This Act stipulates that if we
exceed our allocated GHG emissions allowance, we must purchase
emissions credits. Conversely, if our emissions are below our allocated
allowance, we are permitted to sell emissions credits. Through our ef-
forts to broaden the application of eco-friendly facilities and minimize
our environmental impact, LOTTE Shopping retained 23,043 tons, or
about 3.1% of its 2022 allocation and carryover of 745,673 tCO,eq, and
sold 11,587 tons.

(Unit : tCOzeq)
741,607
2020 >
672,796 Gk
Quota
|
2021 L6768 Emissions
680,255 .
Surplus
o 745,673 @
722,630
0 200,000 400,000 600,000 800,000
Category Unit 2020 2021 2022
Quota? tCOeq 741,607 746,208 745,673
Emissions tCO2eq 672,796 680,255 722,630
vlles tCOeq 42,140 2328 11,587

1) This reflects the additional assigned amount, assigned amount canceled, and amount carried over from the
previous year
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Climate Change Response

Energy Consumption Management

LOTTE Shopping records and manages the status of energy usage for
each Business Division on a monthly basis and establishes annual tar-
gets and plans for energy usage based on this information. By identify-
ing discrepancies between projected and actual usage and analyzing
the causes, we are able to pinpoint areas where energy usage can be re-
duced and implement suitable reduction activities. Additionally, we are
gradually expanding facilities such as solar energy facilities and electric
vehicle charging stations to transition to renewable energy.

Energy Consumption
LOTTE Shopping measures and manages the energy consumption and en-

ergy intensity of each Business Division.

Change in Energy Intensity Trends

1) GHG emissions in relation to sales

® - Dept. Store @+ Mart Super @ E-Commerce
........... L0250 3
...................... (0223
................ ...................... 0.095
...... 0.095 J
0.086 0.084
.............
"""""
2020 2021 2022
Category Unit 2020 2021 2022
Electricity iy 11,740 11,986 12,752
Heat N 1,650 1,723 1,786
Steam N 204 111 292
Total Energy Consumption N 13,594 13,819 14,829
TJ/KRW 100

Energy Intensity (per unit of sales) 0.1249 0.1323 0.1400

million

* In 2021-2022, LOTTE Department Store acquired six branches and opened three new locations.

Energy Use Management and Reduction Activities

Energy Management System Certification

LOTTE Department Store and LOTTE Mart have both obtained 1SO 50001 certification, an international standard for energy management systems.
ISO 50001 is a globally recognized certification for energy management systems that encourages organizations to incorporate energy efficiency im-
provement activities into a comprehensive and systematic management strategy aimed at cost reductions. The energy management systems of our
Department Store and Mart Divisions have been recognized as conforming to this international standard.

ifmill Dept. Store

All LOTTE Department Stores are considered energy-intensive work-
places (exceeding 2,000 TOE), and to enhance energy efficiency, we
commission an energy audit from a specialized company every five
years. The results of this audit are used to establish energy improve-
ment plans, invest in upgrades, and implement efficiency improve-
ments over many years.

| AN AFAEA
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Management System Certification for LOTTE Department Store

I

S Mart

In 2022, LOTTE Mart participated in the Korea Energy Agency’s compli-
mentary energy audit project for older private buildings, conducting a
detailed assessment of the energy usage at six stores. The audit results
helped usidentify energy loss factors and analyze the potential benefits
of improvements, and these are currently being utilized as reference
points when reviewing and implementing facility investment plans.
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Management System Certification for LOTTE Mart
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Climate Change Response

Energy Consumption Management

Establishment of Energy-Efficient Facilities

LOTTE Shopping conducts inspections and replacements of outdated
facilities and constructs energy-efficient infrastructure to reduce en-
ergy consumption at business locations across all Business Divisions.
Through our energy management system, we also monitor the month-
ly energy usage at each business site, which helps us establish energy
reduction plans and identify and implement improvement measures.

Energy-Efficient Facilities

In2022, LOTTE Department Store replaced a total of 10,610 lights in the
stores and parking lots of four stores, including Gimpo Airport Store,
and repaired 199 outdated inverters in 19 stores to enhance energy effi-
ciency. As a result, we saved a total of 5,557,358 kWh last year, reducing
greenhouse gas emissions by approximately 2,591 tCO,eq. We have re-
placed seven low-efficiency absorption chillers (with COP 1, Coefficient
of Performance) with high-efficiency turbo chillers (COP 6), leading to a
reduction of 2,380 tCO,eq of greenhouse gases.

[H | Super

In 2022, LOTTE Super invested approximately KRW 360 million to re-
place store lighting at 14 branches and showcase shelf lighting at 44
branches with 12,361 LED lamps, reducing greenhouse gas emissions
by approximately 442 tCO,eq. In 2023, we plan to replace 62 additional
branches currently using fluorescent or older LED lighting, as well as
upgrade aging refrigeration and heating and cooling equipment.

§§ Mart

From 2021 to present, LOTTE Mart has replaced a total of 134,857 old
LED lights in stores, staff areas, and parking lots across all business
sites with high-efficiency LEDs for energy efficiency. Consequently, we
have reduced electricity consumption by approximately 12,483 MWh
and greenhouse gas emissions by 5,926 tCO,eq, contributing signifi-
cantly to energy savings and carbon reduction. Furthermore, as a re-
sult of replacing 11 old water heaters at 11 branches, the IPLVY index,
the integrated performance factor for heating and cooling equipment,
improved from 0.38 to 1.49, increasing energy efficiency by 344% from
an average of only 32%. In 2023, 10 more old water heaters will be
replaced. LOTTE Mart will continue to not only save energy but also
enhance the shopping environment for customers through ongoing
energy efficiency projects.

1) IPLV (Integrated Part Load Value): An efficiency coefficient for cooling and heating facilities; the larger the number,
the less energy used

S waay
== Euau

[

Refrigerated display case doors

Installation of Showcase Doors

§§ Mart H=Efl  Super

LOTTE Mart and LOTTE Super are proactively preparing for stricter reg-
ulations on refrigerated food preservation and distribution tempera-
tures due in 2024. In March 2022, we completed an industry-first pilot
project through MOU with the Ministry of Food and Drug Safety, and
have established a three-phase plan to replace and install showcase
doors. As of March 2023, 5,907 refrigerated showcase doors have been
installed across a total of 59 branches (31 LOTTE Marts and 28 LOTTE
Supers) to ensure the freshness and safety of products and prevent en-
ergy loss due to cold air leakage. In the future, LOTTE Mart and LOTTE
Super will continue to install additional showcase doors and replace
aging facilities.

Power consumption (Mart) (Unit: MWh)
\ \
Before Installation

mmm After Installation

14,635
Nl 53.5%
reduced
\ \ \ \ |
0 5,000 10,000 15,000 20,000
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Climate Change Response

Establishment of Energy-Efficient Facilities

Renewable Energy Facilities

LOTTE Shopping is striving to build a renewable energy system cen-
tered on department stores, marts, and supermarkets, which have
physical outlets at their core. Starting with the LOTTE Mart Pyeongtaek
Storein 2009, LOTTE Shopping has installed a cumulative total of 90 so-
lar power generation facilities. These facilities harness idle spaces such
as rooftops and parking lots at our offline stores nationwide, and we
have plans to progressively expand this initiative.

il Dept. Store

In 2022, LOTTE Department Store took part in the government’s solar
facility support project with the aim of reducing CO, emissions through
the expanded use of renewable energy. This aligns with our commit-
ment to achieving the objectives of LOTTE Shopping’s RE:NERGY pro-
ject, and has led us to sign business support contracts for five stores. In
line with this, we completed the installation of solar power facilities at
our Gimhae and Dongbusan branches in November 2022. In April 2023,
solar power facilities at our Time Villas, Nowon, and Paju branches were
completed and are generating energy. The total installed capacity is 897
kW, with an estimated annual power generation of 14,470,775 kW. This
will result in a greenhouse gas emissions reduction of 672 tCO,eq, an
effect equivalent to the planting of 4,812 pine trees.

Solar facilities at LOTTE Mart

§§ Mart

LOTTE Mart has been generating 9.2 GW of electricity annually across 51
sites since the inception of the Pyeongtaek branch’s solar power plantin
2009. Thisis sufficient to power approximately 26,000 households, based
on afamily of four, for a year. LOTTE Martis contemplating the installation
of solar power plants for self-consumption through the government’s
solar facility support project, and is committed to continually seeking
diverse ways to extend the use of renewable energy.

[ | Super

LOTTE Super has installed and operated solar power generation facil-
ities at ten branches and the Singal Central Kitchen Center since Sep-
tember 2021, and has implemented a self-generation facility system
that utilizes the energy produced. In 2022, the company generated
13,143 MWh, equivalent to approximately 10.2% of the electricity usage
of the stores involved, and successfully reduced greenhouse gas emis-
sions by approximately 618 tCO,eq.

Solar facilities at LOTTE Super

Electric Vehicle Charging Stations

To cater to the growing demand for electric vehicles and contribute to
carbon emissions reductions, LOTTE Shopping is consistently expand-
ing the installation of electric vehicle charging stations. Starting with
the LOTTE Department Store Daegu in 2017, we were operating 448
electric vehicle charging stations across 63 stores as of March 2023.

charaing Station
{ j

G

b

EV Charging Station at LOTTE Mart Gyeyang
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Solar Energy Facilities and EV Charging Station Operation Status

Solar Energy Operation Status

@ 288,686 kiwh

Incheon/Gyeonggi & z

@ 3,726,706 kWh
N7 1,759t 6

Daejeon/Chungbuk
@:1,429,309 kWh
Vo 679t

71

“Jeonbuk
@ 1,042,152 kih
N7 491t

6

Seoul

4

Gangwon
@) 508,334 kWh
Vo 234t

4

Ulsan/Gyeongbuk
-b'- 1,570,541 kWh

17

Busan/Gyeongnam
B\ @ 1,318,175 kiwh
N7 623t

Chungnam

Gwangju/Jeonnam | -

®: 995,638 kWh
N7 471t

11,270,046 wwh

2022 Solar Energy Generation

* Operating status: As of March 2023
* Annual generation and reductions: Based on January-December 2022

5 ,324 tCO2eq

2022 GHG Reductions

* The Gimhae and Dong Busan stores started operating in November and December 2022, respectively. The Nowon, Paju, and Time Villas

stores began operating in April 2023.

EV Charging Station Operation Status
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Circular Economy

Resource Recycling and Sustainable Products

As the largest retailer in Korea, LOTTE Shopping is committed to im-
plementing resource recycling activities to minimize the waste pro-
duced throughout the entire process of production, distribution, and
sales of products, and to enhance the reuse and recycling of resources.
We are steadfast in our efforts to protect the environment through var-
ious resource recycling activities tailored to the characteristics of each
Business Division and in establishing sustainable management.

Waste Management System

LOTTE Shopping systematically manages the generation and recycling
status of waste by business site through state-run Allbaro system. Waste
produced at storesis managed by specialized waste treatment companies,
and materials that can be recycled, such as synthetic resin, food, waste oil,
and waste fat, are actively recycled to minimize waste generation. In addi-
tional, taking into consideration the characteristics of the retail industry, we
actively utilize digital technologies that can aid in waste reduction, such as
by issuing mobile receipts and introducing a mobile payment system.

Waste Discharge Status
(Unit: ton)
2022 94.2%
Generation
2021 94.9% f—
Recycling
2020 95.5% Amount
0 10,000 20,000 30,000 40,000 50,000
Category Unit 2020 2021 2022
Waste Generation Amount ton 47,253 43,723 46,975
Waste Recycling Amount ton 44532 41,512 44841

Waste Recycling Ratio % 94.2 94.9 95.5

§§ Mart

Since 2023, LOTTE Mart has tran-
sitioned all paper receipts, price
tags, and flyers to digjtal formats
in order to minimize paper waste
within its stores. Customers can
easily take part in promoting car-
bon neutrality simply by receiving
digital receipts via LOTTE Mart App
upon making in-store purchases.
Paper price tags, which were pre-
viously updated for each product
or price change, have also been
replaced with electronic versions.
Furthermore, as of January 2023, e

LOTTE Mart has converted all paper flyers, which had been distributed
for nearly 25 years, to mobile forms, thereby saving 130 tons of paper
annually. This initiative is tantamount to saving roughly 7,000 30-year-
old trees and reducing carbon emissions by approximately 200 tons
per year.

In 2017, LOTTE Department Store

introduced a mobile receipt sys-

tem that enables customers to

check their receipts via the depart-

ment store’s dedicated app. As a

result, the usage of paper receipts

has decreased by 80% compared

to 2019, and by May 2022, a total

of five million customers had uti-

lized the mobile receipt service,

contributing to the reduction of

greenhouse gases generated from

receipt production and disposal.

In order to incentivize the utiliza-

tion of mobile receipts, we introduced a carbon neutrality action point
system for environmental protection in August 2022 and launched the
LOTTE Department Review Service. This services rewards 100 L.POINTs
for customers posting text reviews, 300 L.POINTs for image based re-
views upon receiving mobile receipts, encouraging the use of mobile
receipts and enhancing the sharing of shopping experiences. Follow-
ing its launch in August 2022, approximately 440,000 reviews had been
written by March 2023, and in the second half of 2023, we plan to en-
hance the functionality of the service for increased customer engage-
ment.




Circular Economy

Resource Circulation and Sustainable Products

Promotion of Resource Recycling

Introducing Eco-Friendly Uniforms

Beginning with the 2022 winter uniform, LOTTE De-
partment Store introduced eco-friendly uniforms at
its department stores and outlets up until the first half
0f 2023 to offer a small but significant experience and
change in every customer’s shopping journey. These
uniforms, crafted over a four-year span, are made of
recycled polyester and regen, fabrics sourced from
discarded plastic bottles. An estimated 590,000 dis-
carded plastic bottles were repurposed to manufac-
ture 60,000 uniforms.

590,000

waste

PET bottles

60,000

sets

Eco-friendly
uniforms

Upcycling Project

In December 2022, LOTTE Department Store initiated an upcycling pro-
ject in which 18 banners and 9,161 cooler bags were repurposed into
merchandise. To create practical products, we partnered with global
upcycling brand Nukak to manufacture and sell five types of upcycled
goods, including bags and card holders made from recycled banners
and cooler bags. These items were also used as rewards to custom-
ers at all branches. Throughout the upcycling process, we minimized
the use of machinery to reduce carbon emissions and made 80-90%
of the products from upcycled materials. We also operated an upcy-
cling workshop as an experiential center where customers could make

Upcycling Workshop

three types of upcycled products (book covers, bookmarks, and key
rings) using our “Moments in Nature” banner from the summer season,
thereby emphasizing the importance of recycling resources.

In 2023, the upcycling project will be expanded from annual to bian-
nual, booths will be available at residential areas as well as stores for
retrieval. LOTTE Department Store will continue to endeavor to pro-
moting resource recycling.
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Circular Economy

Resource Recycling and Sustainable Products

Promoting Resource Recycling

LOTTE Mart is championing “Dream Together for a Better Earth,” vir-
tuous cycle project for the environment, and 5REs to reduce vinyl and
plastic waste in order to address the urgent need to reduce waste in the
environmental sector.

Jung-guRE-Shop IISSY  Mart

For six months starting in June 2022, LOTTE Mart Yeongjongdo store,
in collaboration with Incheon Metropolitan City, operated Jung-gu RE-
Shop, a resource recycling base. Jung-gu RE-Shop is a program that en-
courages households to clean, separate, and bring in recyclables bearing
a recycling label, and rewards them with local vouchers based on the
weight or quantity of each item. All collected recyclables are guaranteed
a 100% recycling rate. As part of a pilot project, LOTTE Mart signed an
MOU with the Ministry of Environment, the Korea Environment Corpora-
tion, and the local government in September 2022, thereby committing
to sustainable resource recycling initiatives for the future.

0._“_ TuEEDoy |
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Jung-gu RE-Shop

Operation of Resource Recycling Facilities

Unmanned Bottle Recycling Machine

Since 2016, LOTTE Mart has installed 32 empty bottle recycling machines
across 22 stores nationwide, and collected a total of 28 million empty bottles
by April 2023, thereby reducing carbon dioxide emissions by 5,830 tCO.eq.
Giventhat 7.2 pine trees can absorb one ton of carbon dioxide annually, this
effortis equivalent to planting a total of 5,932 pine trees.

Plastic Recyclers

Since December 2021, LOTTE Mart has installed and operated 25 plastic
recycling machines in 15 stores nationwide. As of April 2023, a total of
1.9 million plastic bottles (approximately 38 tons) had been collected
and recycled through collection companies to produce eco-friendly
products.

Instant Rice Container Collection Bins

LOTTE Mart installed and operated collection boxes for instant rice
containers from June to August 2022, exemplifying the company’s
responsibility for waste generated during product manufacturing and
sales. We also launched a campaign that rewarded customers with
reward points for collecting containers.

instant rice container
collection bins

million plastic
collection machines

million bottle unmanned
collection machines

Recycled Bicycle Pop-Up Store

In September 2022, LOTTE Mart Songpa store collaborated with the
Seoul Metropolitan Government and Wright Brothers to operate a pop-
up store that recycles and sells used bicycles. The project collected
neglected and abandoned bicycles to be renewed for sale at self-support
centers in Seoul, and was able to sell 77 recycled bicycles over a three-
month period, providing these centers with a source of income with this
revenue.

Inaddition, LOTTE Martencouraged employees to participate in a bicycle
commuting challenge to reduce carbon emissions, and offered prizes
based on the total distance covered by bicycle throughout the month.

]

Recycled Bicycle Pop-Up Store
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LOTTE Department Store, paper fruit basket

Circular Economy

Resource Recycling and Sustainable Products

Utilization of Eco-Friendly Packaging

iffemill Dept. Store

LOTTE Department Store is designing environmentally friendly pack-
aging that takes into consideration not only user convenience but also
the entire process from packaging to disposal. When packaging prod-
ucts, we use ice packs made of 100% water, paper shopping bags, and
biodegradable roll bags. We are also actively introducing paper-based
packaging materials to minimize the use of polystyrene and plastic.

We have created an innovative all-paper fruit basket that doubles as a
picnic bag, replaced plastic roll bags with paper ones for packaging raw
fruits and vegetables, and shifted to paper bags instead of non-woven
bags for dried yellow corvinas. In addition, we replaced the polystyrene
material in the packaging interiors with eco-friendly pulp, introduced
compressed pulp paper trays and biodegradable PLA plastic lids for
vegetable packaging, and used eco-friendly biodegradable gel ice
packs for meat packaging to minimize waste.

ES] Mart

LOTTE Mart has been continually designing products to minimize waste
and implementing activities to reduce in-store waste. We replaced about
900,000 colored PSP packaging materials that were difficult to recycle
with colorless ones, and switched from plastic polystyrene to paper for
gift packaging for about 139 items. Since 2021, we have changed the
packaging of 22 types of our PB (Private Brand) product meal kits from
plastic to eco-friendly paper. In 2022, we replaced hard-to-incinerate su-
per absorbent resin cold bags with water-based ones for 85 items.

In addition, we have removed tape and packing straps from self-pack-
aging stands, reducing plastic waste by 133 tons per year. Moreover,
for in-store plastic, which is challenging to eliminate due to the char-
acteristics of supermarkets, we standardized and reduced the number
of non-standard areas, thereby reducing annual waste by 119 tons in
2022 compared to 2017.

LOTTE Mart, eco-friendly packaging for holiday gift sets

Lo

LOTTE E-Commerce has initiated an eco-friendly packaging approach
that mitigates environmental impact by employing recyclable materials,
such as ice packs composed of 100% water, particularly when insulation
packaging is not feasible. Furthermore, we launched customer reusable
shopping basket delivery, a delivery strategy which curtails the usage of
packaging materials for deliveries, in the first half of 2023. Our plans for
the latter half of the year include the implementation of face-to-face de-
livery, an approach that minimizes packaging material usage.

oof 100% W=t
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LOTTE E-Commerce,
resuable shopping basket

LOTTE E-Commerce,
ice packs filled with 100% water
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Resource Circulation and Sustainable Products

Developing and Providing Sustainable Products

LOTTE Shopping is committed to establishing a sustainable distribu-
tion system. In our pursuit of developing and supplying sustainable
products, we have set our own eco-friendly product standards, and
ensure that only products meeting these criteria are circulated. For our
private label products, which span the entire process from develop-
ment to distribution and sales, we generate items that minimize unnec-
essary waste and are readily separable and collectible.

LOTTE Shopping is also endeavoring to broaden the distribution of
products certified by the MSCY and ASC? to safeguard biodiversity.
MSC certification is bestowed upon fisheries that comply with three
key principles: maintaining sustainable resource levels, minimizing
environmental impact, and executing effective fisheries management.
Similarly, ASC certification is awarded to aquaculture operations that
adhere to the principles of legal and environmentally responsible man-
agement and socially responsible management. LOTTE Shopping is
augmenting the assortment of MSC and ASC certified products by
setting annual targets, and is contemplating potential partnerships
with companies carrying MSC and ASC certified items and expanding
direct sourcing. In the future, LOTTE Shopping hopes to contribute to
the health of its customers and the planet through proactive product
research and development, and the expansion of sustainable product
distribution.

1) MSC (Marine Stewardship Council)
2) ASC (Aquaculture Stewardship Counil)

Carbon Emissions Management Plan for PB Products

Improvement in
packaging structure

- Eliminating unnecessary plastic packaging and lids

Improvement in
packaging materials

- Replacing PVC packaging with pulp trays
- Use of removable stickers for product labels

Eco-friendly Certification Standards

Eco-friendly Certification

- Products granted the Environmental Product Declaration from the Ministry
of Environment

- Products granted the Global Eco-Label from the Ministry of Environment

Eco-friendly Raw Materials

- Plant-based/natural foods replacing animal/chemical foods
- Products replaced with biodegradable raw materials

Eco-friendly Manufacturing Methods

- Food produced with pesticide-free/organic/eco-friendly methods

- Ingredients and products produced in eco-friendly manufacturing plants or
clean factories selected by the Ministry of Environment

Eco-Friendly Packaging
- Products where conventional synthetic resin or plastic packaging is

replaced with paper or biodegradable PLA (Poly Lactic Acid) packaging.
- Products that contribute to the ease of recycling and reusable packaging

Other Products with Improved Environmental Performance

- Products that suppress waste generation compared to conventional
products

- Products that contribute to the environment and health by reducing
pollutants and toxic substances

- Eco-friendly communication within stores
(Refill stations, reduction of plastic rollbacks, eco-PET collection bins, etc.)

Handling of Products that Meet Eco-Friendly Certification Standards

=\
==L Mart (Unit: SKU)
. Other Products
; : Eco-friendly q .
Eco-friendly  Eco-friendly : Eco-Friendly ~ with Improved
Category  Certification  Raw Materials Ma&ufta;]ctgnng Packagingy Environmental
ethods Performance
PB Products 111 36 4 551 132
NB Products 423 196 1 432 303
* As of May 2023
Handling of MSC, ASC Certified Products
(Unit: SKU)
Category 2021 2022 2023 2024
MSC Target - 5 10 15
Certified
Products  Result 4 6 10
ASC Target - 10 15 20
Certified
Products  Result 9 12 12
* As of May 2023

ASC-certified airfreighted salmon
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Circular Economy

Resource Circulation and
Sustainable Products

Developing and Providing Sustainable Products

EDP Certified Products WSSy Mart

In November 2022 and January 2023, two items of LOTTE Mart’s prova-
ble label ‘Only Price’ Mineral Water ECO and two of ‘Choice L’ save water
were acquired EDP certification in acknowledgment of efforts to reduce
plastic waste by removing plastic labels and enhancing recycling conven-
ience. A substitution of approximately 40 bottles of 500 ml bottled water
per week with label-free bottles can conserve roughly 0.9 tons of waste
annually. Notably, Choice L Save Water pledges 10% of its proceeds to
children domestically and globally via the international non-profit or-
ganization Save the Children, with a donation of approximately KRW 47
millionin2022.

We are currently undergoing a product rebranding process to align with
the comprehensive reorganization of LOTTE Mart’s private label prod-
ucts, and in 2023, we plan to seek additional EDP certifications for ten
items of ‘GOOD TODAY’, one of our revamped private brands.

.'/
I @

Mineral Water (G55

HIHIZ2IE

Promotion of Green Consumption MSSY  Mart

LOTTE Mart operates 55 ‘Green Stores’ certified by the Ministry of En-
vironment, encouraging the purchase of ‘Green Products’ which have
a low environmental impact throughout the entire product lifecycle,
including the production of raw materials, manufacturing, distribution,
usage, disposal, and recycling. Green Products, which aim to minimize
the input of energy and resources and the production of greenhouse
gases and pollutants, encompass environmentally labeled products,
‘GR’ (Good Recycling) products, and low-carbon certified products.
LOTTE Mart endeavors to increase opportunities for customers to dis-
cover and select eco-friendly products with lower carbon emissions
and environmental impacts by selling and promoting approximately
200 products every month, including other environmentally certified
products that the Ministry of Environment and the Korea Institute of
Environmental Industry and Technology have identified to promote
green consumption.

Specifically, in November 2022, sales of eco-friendly certified products
rose by about 16% compared to the previous month thanks to the
‘Let's Buy Green’ event, which rewarded customers who purchased
‘Green Products’ with points.

READEARTH (Unit : million)

> NgEHE “- 2 4
*le 959 3,439

.
el

4 B B I S October 2022 November 2022
TANER1 5% LPOINT 54 Siat b/ Green product Green product
e THARER sales sales

26)>&:6) ¢
: @# Q 9*- 0.61% 0.81%

i ——e R
. .
October2022 November 2022
Green product Green product
sales ratio sales ratio

* Green product sales results compared
to total sales results

Qe WEM Rz @ e




38 AV

ENVIRONMENTAL

Circular Economy

Reduction of Environmental Impacts

Water Consumption Management

Both LOTTE Department Store and LOTTE Mart record the monthly water usage data of all business sites in
their proprietary systems to analyze fluctuations in usage compared to the preceding year and month, thereby
establishing suitable water usage standards. Additionally, each business site conducts rigorous on-site man-
agement to reconcile water usage performance and costs, and through quarterly usage analyses, we draft
plans to reduce water usage and devise specific reduction measures.

Water Consumption by LOTTE Shopping (2020-2022)

(Unit : ton)
Category 2020 2021 2022
Water Supply 6,701,569 6,276,315 6,718,444
Water Intake
Groundwater 322,974 274,936 235424
Subtotal 7,024,543 6,551,251 6,953,868
Consumption
Recycling Heavy Water 647,363 645,083 611,860
Amount Rainwater 25 1625 824
Subtotal 647,388 646,708 612,684
Total 7,671,931 7,197,959 7,566,552

Efforts to Save Water at Business Sites

ifemiill Dept. Store
LOTTE Department Store has installed wastewater recycling facilities and rainwater cisterns to cut back on
water consumption. In total, 13,740 tons of gray water facilities were set up in 29 stores, recycling 558,670 tons

of gray water in 2022. In addition, a total of 8,087 tons of rainwater cisterns were installed across 15 stores to
conserve water.

= G

LOTTE Mart has reduced its annual water consumption by implementing wastewater recycling facilities and
water-saving toilets. In 2022, we installed wastewater recycling systems at five branches and recycled approx-
imately 50,776 tons of wastewater.

Air Pollutant Management

ifemiil Dept. Store

LOTTE Department Store assesses and manages air pollutants by designating priority management sub-
stances and measurement cycles for each of its 28 branches. LOTTE Department Store assesses and man-
ages air pollutants by designating priority management substances and measurement cycles for each of its
28 branches.

BS] Mart

Inthefirst half of 2022, LOTTE Mart engaged a professional agency to measure theindoor air quality of its stores
nationwide. Using the standards from the Indoor Air Quality Process Test Method established by the Ministry
of Environment, we assessed indoor air pollutants in a total of 99 large-sized stores and indoor parking lots. We
confirmed that all our stores complied with the legal standards.
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Employees

Talent Management

HR System

LOTTE Shopping employs a multifaceted human resource manage-
ment strategy via a comprehensive seven-step HR function process,
ranging from recruitment to retirement. Following recruitment, we en-
hance employees’ abilities through effective education, training, trans-
fers, and placements, while ensuring talent acquisition and retention
via suitable promotions and rewards. Moreover, we establish detailed
indicators for each Business Division annually for every function. This
practice enables efficient and timely talent management by capital-
izing on the unique characteristics of each Business Division under
LOTTE Shopping's integrated talent management system.

Category

Transfer « Placement

HR Strategy

( Education « Training )

—( Transfer « Placement )

Recruitment

Education « Training

( Compensation

Infrastructure

Promotion « Advancement

(Promotion -Advancement)— Tﬁ? —
I

Retirement

Compensation

=
i
=7

iimmull Dept. Store

Job Posting / Reflection of personal aspirations
through development plans

Management for nurturing outstanding talent /
Job and service education

Fairness secured through multifaceted evaluations
and discussion-based assessments

Individual salary systems / Compensation based
on individual performance evaluations /
Cumulative Base Salary

Predictable transfers / Optimal talent placement

Securing of an excellent talent pool in advance /
Strengthened leadership

Enhancement of procedural transparency and
acceptability

Establishment of a new salary system /
Improvement of trust among members

CDPs (Career Development Plans) considering the
employee’s career and growth

Securing of outstanding talent and strengthening
of capabilities through systematic job competency
training

Fairness secured through a performance-based
promotion system

Enhancement of employee motivation through a
performance-based individual salary system

Development of employee capabilities and
diffusion of job synergy through an internal
recruitment system

Achievement of strategic goals and creation
of results through educational support and
development for capability enhancement

Fair leveling up based on performance and ability

Cumulative individual salary system based on
performance and ability
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Employees

Talent Management

Direction and Strategy for Talent Development

LOTTE Shopping constantly opens up challenging opportunities for talented individuals who are always learn-
ing and growing. We prioritize employees’ skills and job competencies over seniority, and strive to cultivate tal-
ented employees who can grow alongside the company based on their individual capabilities, performance,
and growth potential. To empower employees to navigate their career paths autonomously and mature into
experts in their fields, we offer opportunities for diverse business and job experiences through an internal
recruitment system and operate the Career Development Program to foster systematic and efficient talent
development. We also facilitate internal and external training courses and provide outplacement services for
those wishing to maintain their quality of life post-retirement.

Internal Recruitment System WSS Mart

As part of its career development framework, LOTTE Mart has implemented an internal recruitment system.
This system enables employees to apply for positions when internal vacancies arise and facilitates their trans-
fer if they are deemed a good fit for the new department and role. By strategically placing talented individuals
based on their job passion and competencies, we are enhancing both individual engagement and growth as
well as organizational capabilities.

In 2022, we conducted an internal recruitment initiative for a total of 17 job vacancies, successfully placing 32
out of 145 applicants into their preferred roles.

2022 In-house Job Posting Transfer Example

Capabilities Possessed Transfer Position

Long customer response
Head of Branch Sales Support Part SPSIEnGs Branch Culture Center Manager
PP 2nd class Lifelong Educator 8
E— certificate

High job suitability and clear

Branch Manager career vision with a major in HQ Financial Department Manager

management
Long experience in alcohol-
related jobs Specialized Wine Brand Shop
QQ Srae SUpgart sitar Feieges 1st class Wine Sommelier ‘BOTTLE BUNKER’ Manager
certificate

Succession Plan

LOTTE Mart has conceptualized and implemented a succession plan for the selection of key roles. With the
objective of identifying and bolstering mid- to long-term growth engines through the pre-selection and nur-
turing of critical talents, LOTTE Mart designates managerial positions within key functions as crucial posts and
systematically manages them from selection to career development.

Administrator (Executive) pune

. L hi
Main POST Sales (Store Manager) Product (Team Leader) Staff (Store Manager) Ciaudrs? P
Implemented in March 2022
Succession Prospective Store Manager Pool Prospective MD Main POST Successor Prospective
Plan (Education for prospective store (Merchandiser) Pool (Staged expansion of main team Talent
managers) (Education for p manager successors) Course
Nurturing . L . . . Area-
Program Education by area of the talent cultivation system (introductory / job / leadership) Specific
Courses

Definition of the
Position Profile

POST Successor
Selection

Successor Career
Management

Main Team Manager

POST Selection

- Priority application to - Set the required - Select first to third place - Personnel transfers

key jobs experience and capabilities for each position reflected
considering future - External recruitment - Provision of opportunities
organizational strategies considered in case of no for leadership/competency
and issues suitable candidates development
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Outplacement Support Service

iimmull Dept. Store

LOTTE Department Store offers outplacement support services to retir-
ees and potential retirees aged 50 and above. Through a contract with
a specialized education agency, we offer career planning education,
counseling on employment and entrepreneurship, and employment
linkage programs to help retirees proactively plan for their future and
alleviate their concerns. We aim to provide superior outplacement sup-
portservices by delivering over 16 hours of content, exceeding the legal
standard for career planning education, and funding additional self-de-
velopment expenses or supplementing more counseling sessions.
Consequently, 41 out of a total of 67 participants utilized the program
in 2022.

S Mart

[T

In association with an education company specializing in outplace-
ment support, LOTTE Mart offers online education and counseling to
retirees and potential retirees, with a focus on career planning and job
placement. The curriculum includes change management, life plan-
ning, and career planning tailored to retirement, and helps participants
establish a future mission and vision based on their individual traits
and set mid- and long-term career and life goals. For those wishing to
return to the workforce, we offer information to help them set career
development directions and objectives based on their recent experi-
ence and to obtain the appropriate training. As a result, out of a total
of 389 applicants in 2022, we offered career planning programs (201)
and job placement programs (4) to 205 applicants, and one of the job
placement program participants successfully reentered the workforce.

ﬁ Super

In partnership with a specialized education agency for outplacement
support, LOTTE Super delivers online education and counseling to
retirees who have reached retirement age and closed stores, with an
emphasis on career planning. The curriculum includes change man-
agement, life planning, and career planning adapted to the retirement
period, and assists retirees in forming future missions and visions based
on their personal traits, and in establishing mid- and long-term career
and life goals. Consequently, out of a total of 427 applicantsin 2022, 108
participants enrolled in the career planning program.

Cih

LOTTE E-Commerce operates the Executive Outplacement Program for ex-
ecutives who have retired from their regular positions, with the goal of help-
ing them successfully transition jobs, switch careers, or design their future.
We offer consulting programs and training programs in diverse areas such as
start-ups, life planning, and hobbies to facilitate an active and proactive life
post-retirement. As a result, in 2022, we conducted a program for one execu-
tive who retired that year and successfully found reemployment.

Status of Outplacement Support Service (2022)

I Participants

[ Non-participants

ﬂﬁﬁ Dept. Store

61 % 39 %

Mart

B[]
1

53% 47%

E=ml  Super

25% 75%

100%

‘”ﬂ
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Recruitment Policy and Process

As a leading retailer in Korea, LOTTE Shopping is committed to acquiring exceptional talent with the expertise
to spearhead sustainable innovation and growth. To this end, we are constantly innovating our recruitment
process to ensure that it reflects contemporary needs based on our accumulated experience and so that we

can identify the core talents required by LOTTE Shopping. At the same time, by establishing and implementing
a systematic and reliable system, we are fostering a fair recruitment culture to enhance our competitiveness in
acquiring top-notch talent.

Always-on Recruitment Process

Since 2021, LOTTE Shopping has operated an always-on recruitment system to ensure the timely hiring of
highly qualified professionals.

Recruitment-Linked Internship Procedure

- p—
o 8]

&-

Internship

(Online)
Aptitude Test

Interview
Screening

Document
Screening

Final Interview

Final Admission

Health Checkup

Changes in the Composition of Interviewers
ﬂ?ﬁﬁ Dept. Store §§ Mart

LOTTE Department Store and LOTTE Mart are altering the composition of interviewers to reinforce merit-based
recruitment and attract new talent with fresh growth engines. Contrary to the past practice of including ex-
ecutives with 10 or more years of experience as interviewers, the company now incorporates MZ generation
employees with three to five years of experience as interviewers.

In addition to the group-level interviewer training program, less experienced employees receive pre-interview
training to improve their competency and guarantee fairness. In addition, in the case of recruitment screening
for experienced positions, the interview process is conducted by the relevant department, rather than the HR
team, to align with the nature of the screening.

Feedback for Unsuccessful Applicants
ES]  vart

To guarantee fairness in the recruitment process,
LOTTE Department Store and LOTTE Mart offer feed-
back to unsuccessful candidates based on undistorted
results.

All applicants (Average)
B Passers (Average)
s Applicant

105

When accessing recruitment outcomes, we provide
graphs depicting the overall average, the successful ap-
plicants’ average, and the individual applicant’s score
by interview type so that candidates can review the
details personally.

Competence
Interview

PT Interview Foreign
Language
Interview
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Position and Job Competency Enhancement

LOTTE Shopping implements various institutional supports and pro-
grams to augment the abilities of its employees. Based on a systematic
education system, we afford diverse opportunities for positional and
job training to ensure our employees are equipped with the right skills
for their positions and jobs and have the ability to promptly adapt to
changing times. In 2023, we are preparing to achieve more significant
growth and performance through the enhancement of LOTTE Shop-
ping’sinternal and external education system.

ill Dept. Store

Overseas Insight Tour_LOTTE Department Store

Given theimportance of trend sensitivity in the retail industry, LOTTE
Department Store conducts an overseas insight tour program for its
employees, with a total of 48 employees participating as of 2022. The
aim of the program is to allow employees to experience various retail
channels, including overseas department stores.

Overseas Insight Tour of LOTTE Department Store

LOTTE Department Store provides training for each position/job based
on a structured training system to strengthen employee capabilities,
and strives to ensure that overall training system functions in align-
ment with LOTTE Group’s training programs. In particular, in addition
to position and job training, we operate self-development support pro-
grams such as external MBAs and foreign language learning to cultivate
core talent, and the LOTTE TED program to foster learning and growth
through employee interactions.

Position & Job Training Core Talent Training

- Training for new store managers

- Sales-related job training (sanitation, sales
data processing, online commerce, etc. )

- Linkage with external job-related
education

- Leadership program
- Professional job training

- Support for external MBA education
programs

- Support for self-development of high-
potential leaders

*In-house foreign language program

§§ Mart

LOTTE Mart endeavors to provide systematic management and train-
ing to enable each of its stores nationwide to consistently deliver qual-
ity products and services. As such, in 2022, we identified the MD, sales,
and fisheries sections as core functions, and provided targeted train-
ing to enhance the practical competencies and overall store operation
skills of relevant employees. We also organized training programs for
emerging team leaders and store managers to bolster their leadership
capabilities, and conducted a two-day workshop for executives to im-
part more advanced leadership skills.

Job Training Position Training

- New employee orientation

- New team leader program

- Leadership coaching and interview skill-
up workshop

- Training for prospective store managers

- Training on the stabilization of store
support operations

- Sliced raw fish academy

- Senior Assistant level sales expert
Manager level qualification course

LOTTE Super is dedicated to bolstering the competency of its manag-
ers to ensure that each store nationwide can consistently deliver quality
products and services. Given the extensive range of managerial areas
and responsibilities of our regional and store managers, we offer train-
ing on comprehensive store operations and management, safety and
health, and effective utilization of data and systems.

Enhancing Skills for Key Positions to

IHESTT T Achieve Business Strategies

L

LOTTE E-Commerce offers a diverse array of training programs to en-
hance the capabilities of its CMs (Category Managers) and MDs (Mer-
chandisers). We also operate the knowledge-sharing program ‘Time to
Change LOTTE E-Commerce), where seasoned professionals pass on
their expertise, skills, and know-how, to strengthen employee competi-
tiveness in the rapidly evolving E-Commerce market.

Job Training Time to Change LOTTE E-Commerce

- MD (merchandiser) skills enhancement
- Store operation management training for ~ training
store managers - FC (franchisee) skills enhancement
- Store manager trainee program training
- Strategic talent development - Store manager capability enhancement
(Job Candidates) via the outsourced training (division manager, family position)
corporate university - System academy
- Education for safety and health officials

- Logistics innovation according to the
growth timeline

- E-=Commerce branding, going beyond
connections to building relationships

- Adding a spoonful of Al to LOTTE
E-Commerce

- Understanding online grocery malls

- How much do you know about UX/UI?

- Getting a glimpse of the future at CES 2023

- Sales management standard report
training

- Advanced BIZ training

- Understanding the advertising business

- Seller-specific sales training based on
responsiveness

- Identifying legal issues

- Understanding 3P in One Day
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Educational Infrastructure

EZ Learning

Through EZ Learning, LOTTE Group’s online education
platform, LOTTE Shopping empowers employees to
complete mandatory training as well as individually =
selected training programs without any constraints
on time or location. Over 2,000 courses are available
for all employees, including courses on management,
DT, humanities, reading, and foreign languages by
telephone, and learning progress is evaluated through

various methods such as target progress rates, online
tests, and the submission of assignments.

LOTTE Shopping offers approximately 760 courses to |,

all employees through Acropolis, LOTTE Group’s on- : Y
line education platform. Acropolis also serves as a hub
for company-wide announcements and business di-
vision-specific news, and provides lectures on trends
designed to broaden employee perspectives. Acropolis
has improved the learning experience by providing vid-
eos tailored to each Business Division and position ac-

cording to the learner’s account information.

Outsourced Corporate University

LOTTE Shopping operates the Outsourced Corporate University System, an industry-university collaboration,
to facilitate the attainment of four-year bachelor’s degrees. All employees, irrespective of their contract type,
are eligible, and as of November 2022, 38 employees were newly enrolled.

Support for External Courses

Beyond operating an in-house education system, LOTTE Shopping provides financial support, covering tuition
and certification fees, for employees seeking to pursue external education programs.

ifmiill Dept. Store

LOTTE Department Store selects candidates for external training support based on whether the training will en-
hance the individual employee’s job skills and create opportunities for knowledge sharing within the company.

Mart

BT
1Y

LOTTE Martencourages allemployees to invest in their own professional development by supporting payment
and applications for external training, seminars, and books relevant to their roles. We also provide resources for
executives to invest in self-development in order to foster their leadership qualities and skills.

E=ml  Super

LOTTE Super defines MD and online positions as crucial to achieving our business strategy, and offers support
for external education to build professional competencies. Candidates are selected based on their potential for
growth through education, with support provided for learning expenses, textbooks, and examination fees. Ad-
ditional benefits, such as job qualification allowances and personnel transfers that take into account preferred
roles, are provided to boost motivation for self-directed learning.

Lrh

LOTTE E-Commerce provides a self-development grant of up to KRW 1.5 million per year to encourage the
job-related upskilling of employees and widen educational opportunities. This grant is available to all employ-
ees and covers both online and offline training and certification examination fees related to their roles.
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Fair Performance Evaluation and Compensation

LOTTE Shopping is committed to establishing a credible and equitable compensation system based on fair and transparent evaluations. To this end, we are diversifying our evaluation methodologies and implementing

a role-oriented position system and a performance-oriented individual annual salary system.

iifmill Dept. Store

Besides regular biannual performance evaluation, LOTTE Department Store employs an OKR (objective key re-
sult) system that records goal progression and facilitates regular feedback. We also conduct regular HR reviews
twice a year. During these reviews, we provide multifaceted results and coaching through a 360-degree evaluation
system, which includes peer evaluations and leadership evaluations where team members assess the head of
their organization. The peer evaluation, in particular, boosts acceptance of the evaluation results by enabling the
evaluated individual to select their evaluators, and feedback is provided under the categories of Continue, Start,
and Stop to foster personal growth. By recording work performance through the OKR system and gathering eval-
uation feedback on a continual basis, we strive to guarantee fair and reasonable evaluations where employees
are evaluated across periods of high performance as well as for consistent performance processes and outcomes.
The results of these evaluations are consolidated to determine each individual’s salary grade, with high-perform-
ing employees who are awarded a higher salary grade receiving a pay increase irrespective of a promotion.

%E Mart

LOTTE Mart conducts feedback interviews with all employees during the personnel evaluation process. Rather
than simply communicating the results, we secure each employee’s acceptance of the results by identifying
their strengths and areas of improvement in their work capabilities and providing them with opportunities for
growth through coaching. We also provide evaluators with specific checklists along with interview guides to
ensure the interviews are both structured and empathetic. To achieve this, we define leader competencies as
operationalizing, problem-solving, sharing, empathizing, and being accountable. We use supervisory assess-
ments to diagnose a leader’s competencies, identify discrepancies between how they perceive their leadership
style and how other perceive it, and provide feedback to help them recognize their strengths. Moreover, we
offer leadership coaching to assist leaders in modifying their thought processes and behaviors in the desired
direction and fostering their potential, with the results of this assessment also serving as a reference for person-
nel decisions such as promotions and appointments.

=N Super

LOTTE Super invites appeals for individual performance evaluation to continuously enhance its evaluation
system. By allowing individual appeals against evaluation outcomes and transparently communicating the
results of deliberations, we are enhancing the consistency and trustworthiness of evaluation results. Beyond
appeals, we actively solicit constructive feedback from employees regarding evaluations and incorporate their
perspectives into the system. Alongside evaluation ratings, we also provide other comprehensive information,
such as details on the evaluators, evaluation scores, and percentile rankings for each evaluation cycle. On top
of that, our compensation structure is tied to individual performance. We determine annual salary increas-
es based on internally established standards that are correlated with performance evaluations. We strive to
cultivate a work environment where employees feel motivated and engaged through the implementation of
cumulative annual salary increases.

Lo

LOTTE E-Commerce has moved away from the traditional position system and operates a role-oriented level
system and a performance-oriented individual annual salary system, and uses an OKR-based performance
management system aimed at achieving organizational goals. We set ambitious goals and evaluate efforts
based on OKRs, and foster healthy, proactive, bidirectional feedback through one-on-one meetings between
leaders and team members. We also operate a talent review system where multiple evaluators discuss the re-
sults of the primary evaluator’s evaluation during the evaluation process. We ensure fairness in the evaluation
process through frequent feedback based on OKRs and the talent review system. Evaluations are conducted
in an absolute manner, with high-performing employees being rewarded more generously. We also recom-
mend/select promotion targets based on the evaluation results and the degree of role performance for each
level. We support the rapid growth of employees without being bound by traditional service lengths such as
past promotion years.
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OKR-Based Performance Management System

In 2022, both LOTTE Department Store and LOTTE E-Commerce transitioned from the traditional KPI-based
performance management system to an OKR-based performance management system. The goal is to foster
a new work culture where employees understand the organization’s purpose and work towards it, and this
change will help them internalize this new culture. LOTTE Department Store has consistently upgraded its
internal system while sequentially introducing new systems, beginning with the implementation of the Con-
tinuous Performance Management System in 2019, to ensure fair performance evaluations. Through the con-
tinuous performance system, evaluators provide a score on a seven-point scale as well as feedback on each
individual’s ongoing performance, and this is referred to during evaluations to improve objectivity and reliabil-
ity. In addition, through our goal-setting system, we have endeavored to ensure that employees who carry out
tasks and achieve results in line with their objectives receive excellent evaluations. Through these processes,
we have adopted the OKR system, which acknowledges the significance of goal-setting and performance man-

agement for fair evaluations.
39,000

Number of OKR system feedback
entries for department stores in 2022

History of Constructing the Department Store Performance Management System

2019: New evaluation system introduced 2020: Performance management enhanced

- Evaluation based on contribution/difficulty/
completeness

- Establishment of evaluation basis through
feedback

- Continuous performance system, spot CH
evaluation, level evaluation, multi-faceted
evaluation

0O

7

2021: Continuous performance introduced

2022: Goal system introduced

—O: Strengthening of spot feedback management
- Utilization of continuous performance in support
of promotions

- Focus on achieving goals
- Laying the groundwork for an OKR system

ifmmiill Dept. Store

LOTTE Department Store’s OKR system is a performance management tool that tracks the progress of tasks
in alignment with objectives, and it tailored specifically to suit the dynamics of department stores. Organiza-
tional leaders establish OKRs for their respective units, share work progress with their team members through
the OKR progress rate, and offer insights and directions for work through OKR comments and continuous
performance feedback. Moreover, via the evolved HR system, employees can intuitively review the goals and
progress of their organization, thereby enabling them to plan their future tasks in line with the set direction. By
managing tasks according to set objectives, LOTTE Department Store aims to enhance work efficiency and lay
the groundwork for cultivating a goal-oriented work culture.

Through the OKR system, we can evaluate not only individual
work performance but also the organization’s goal manage-
ment status. Based on this information, we are endeavoring
to establish a system for more transparent and fair perfor-
mance evaluations. We will persist in our efforts to establish
just performance evaluations and systems to ensure that
LOTTE Department Store employees receive appropriate
compensation based on their performance.

Lo

In order to successfully implement the OKR-based performance management system, LOTTE E-Commerce
generates and disseminates monthly OKR content and emphasizes internalizing the system through CFR 1onl
activities. CFR stands for conversation, feedback, and recognition, and CFR 1lon1 activities involve one-on-one
interactions with leaders, ensuring that the introduction of the OKR system fosters growth among E-Com-
merce employees. To facilitate impactful CFR lonl activities, LOTTE E-Commerce issued a communication
guidebook to leaders and conducted an organizational culture survey to gauge changes in work styles and
CFR status due to the introduction of the OKR performance management system. The results were shared
company-wide to identify areas forimprovement. Looking forward, LOTTE E-Commerce will continue striving
to enhance the organizational culture of the entire company, and transcend shifts in work styles by aligning
and sharing individual and organizational goals through the OKR-based performance management system.




49 NV

SOCIAL

Employees

Building a Value-Creating Culture

In pursuit of robust performance, LOTTE Shopping is committed to developing resilience to navigate the future
amidst rapidly changing conditions. Anchored by the belief that a company’s future is contingent on its people, we
aspire to evolve into a company that fosters greater and innovative value creation centered around human resourc-
es, corporate culture, and leadership. To this end, LOTTE Shopping is actively contributing to the establishment of
LOTTE Group’s distinctive value-creating culture, which enhances employee satisfaction through respect for diverse
lifestyles, fosters corporate value through the amalgamation and innovation of various ideas, and drives social value

In a bid to create a conducive work environment, we are working towards developing an organizational culture
that fosters seamless communication across generations and offers ample opportunities for all employees to
address existing organizational challenges and set them as improvement tasks for the future. In addition, we
scrutinize the operational status and efficacy of various systems and programs implemented by LOTTE Shopping
and proactively incorporate employee feedback obtained through various communication channels such as sat-
isfaction surveys and interviews. LOTTE Shopping will continuously strive to provide positive experiences for its

through mutual growth with a spectrum of stakeholders.

employees, thereby igniting the impetus for individual and organizational growth.

Value-Creating Culture

SHARED HEARTS CREATE VALUE

Creation of Employee Happiness

- Pursuing happiness through the
formation of positive relationships
between work, colleagues, and the
organization

- Promoting various activities to
improve employee satisfaction in
the areas of employment, welfare,
education, working environment
improvement, work and life balance,
grievance handling, etc.

Creation of Corporate Value

- Generating substantial results based

on efficiency and innovation

- Promoting LOTTE’s growth through

innovation in working styles suited to
industry characteristics and business
environments

Creation of Social Value

- Pursuing coexistence with various

stakeholders through fulfillment of
social responsibilities

- Committing to our duties and

roles as a corporate citizen and the
certainty that such efforts will return
as trust

Diagnosis of Value-Creating Culture

LOTTE Shopping conducts an annual survey to diagnose the value-creating culture of its employees. By dis-
cerning the current status of such culture in each Business Division and gauging the level of awareness among
employees, we are endeavoring to strengthen our foundation for sustainable value creation in the future.

Department Store

81.0 s

(+2.1 pts yoy)

Mart Super E-Commerce
75.0 points 67.2 points 76.3 points
(+4.5 pts yoy) (+1.2 pts yoy) (+4.2 pts yoy)

l;—El‘] et 2RI} IREL

LOTTE E-Commerce conducts an E-Commerce organizational cul- S . S z

ture survey each year with the aim of leveraging the survey results to B = N N

enhance the system. We garner employees’ opinions on leadership, - J é J

OKRs, and organizational culture, and implement improvements that —=

align with needs in the field. = N G —
o L=
o

FGls (Focus Group Interviews) for Welfare System Improvement

Dept. Store

LOTTE Department Store actively incorporates employee feedback
into the administration of its business and welfare systems for ongoing
improvements. In 2022, we conducted written surveys and face-to-face
interviews with a randomly selected focus group composed of 15 em-
ployees who utilize the online welfare mall, spanning various genders,
ages, and job categories. This was done to assess the status of welfare

Results of the Welfare Mall
Satisfaction Survey

Satisfaction

Frequency Webste

mall usage and gather improvement requests, and the results were ofeg 7
reflected in the 2023 operation plan for the welfare mall. Moreover, in '
order to broaden the scope of LOTTE Department Store’s products and
services that are experienced firsthand by employees, thus allowing
them to provide meaningful feedback in areas such as merchandising, ool oy

. . Competitiveness Competitiveness
customer service, and content development, we revamped ‘ENURI 35 37

2.0’ the employee discount system. This was based on the high level
of satisfaction with and increased usage of the employee enrichment
program, which was initially implemented for a limited time.

Price
Competitiveness
35
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Building a Value-Creating Culture

Organizational Culture System

iimmull Dept. Store

In-house Uniform Model / EMO(Everywhere is My Office)

LOTTE Department Store has been running an in-house uniform mod-
eling initiative since 2022 aimed at promoting employees’ sense of be-
longing and engagement within the organization. Under the umbrella
of the RE:EARTH campaign, we unveiled uniforms fashioned from
eco-friendly materials, and chose employees of various ranks and ages
to showcase these uniforms in our lookbooks and promotional vide-
o0s. We also implemented the EMO (Everywhere is My Office) program,
which gives employees the opportunity to explore new spaces such as
exhibitions, museums, and concerts each Wednesday to rejuvenate
and garner insights.

5 Mart

BT

Inside Out: A Closer Look

LOTTE Mart is committed to fostering an organizational culture where
the CEO directly shares updates on the company’s status, goals, and de-
tailed execution plans with employees across the organization. In the
first half of 2022, we produced a video titled "Inside Out: A Closer Look
"wherein we disclosed LOTTE Mart’s first-half performance and shared
updates and future plans for improvement. Through this video, em-
ployees were able to gain insight into the company’s current objectives
and goals, as well as its mid-to-long-term aspirations, which fostered
empathy and provided a clear direction for their tasks. Based on its
belief that a clear understanding of goals and tasks leads to enhanced
collaborative abilities and performance improvement throughout the
organization, LOTTE Mart is committed to nurturing a communicative
culture within its operations with the aim of generating strong perfor-
mance through transparent information sharing with employees.

Jf!l“-i[i_ :

i

Imgwidanggwi (King’s Ears are Donkey’s Ears) Program

Inits pursuit of a dynamic workplace culture, LOTTE Super offers a vari-
ety of events and programs for all employees through the in-house “Im-
gwidanggwi (King’s Ears are Donkey’s Ears)” bulletin board to stimulate
avibrant work environment. In 2022, we orchestrated seven programs,
including “Tell Me What You Want,” “Share Your Own Recipe to Beat the
Heat,” and “Share Your Own Tips While Working.” These programs saw
the active participation of a total of 3,290 employees. Moreover, we des-
ignate the second Friday of each month as an interactive day for em-
ployees, providing them with an opportunity for self-development and
enhancing their work motivation.

Lo
Town Hall Meeting

LOTTE E-Commerce is dedicated to establishing a culture of horizontal
and autonomous communication among employees and building an or-
ganizational culture that is proactive and growth-oriented by strengthen-
ingemployee engagement. We conduct town hall meetings reflecting the
characteristics of each department, and aspire to enhance understand-
ing and engagement within the organization by transparently sharing
our management issues and business strategy directions, and facilitating
two-way communication on pre-collected survey questions. Recognizing
the decrease in inter-employee contact due to the COVID-19 pandemic of
the past three years and the autonomous work culture of E-Commerce,
we have been conducting efficient face-to-face communication in 2023.
Ina bid to foster more face-to-face interactions, we organized the “On and
the Family” event during Family Month. We further expanded face-to-face
engagement through HR BP (Business Partner) activities, including direct
CEO meetings, to convey the company’s strategic direction.
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Cooperative Labor-Management Culture

Employee Communication (Junior Board)

LOTTE Shopping runs various programs based on the Junior Board, a
monthly communication channel operated by each Business Division,
to facilitate communication among employees. The Junior Board,
composed of employees in their 20s and 30s at the senior assistant/
manager level from various departments, is charged with conveying
their opinions to management and disseminating feedback through-
out the company. The goal is to cultivate a positive corporate culture by
improving work methodologies and fostering intergenerational com-
munication.

| EORHFILES
'We Voice'S ATHEILICH

iffemill Dept. Store

LOTTE Department Store runs the ‘LOTTE Vector Man’ program, an
initiative aimed at instilling a culture of communication and harmony
across the company by assembling teams of employees from various
positions, functions, and genders, including the CEO.

Under our Fearless Leader selection program, an integral part of the
‘LOTTE Vector Man’ initiative, we acknowledge leaders who tirelessly
contribute to the organization’s performance from behind the scenes
(support), leaders who have improved work efficiency or significantly
influenced the organizational culture by improving existing practices/
tasks (turning point), and leaders who have used their expertise to
create performance (man power), and award them based on a Junior
Board review and voting by all employees.

S Mart

In 2020, LOTTE Mart pioneered the introduction of an anonymous
discussion platform, ‘Mart-Tong’ , within the LOTTE Group. This de-
velopment came as a result of persistent promotion, awareness cam-
paigns, and genuine feedback, which transformed the platform into a
constructive place for employees to share their suggestions, grievanc-
es, complaints, and requests. On one notable example from 2022, an
employee’s proposal to introduce employee ID cards garnered approxi-
mately 20,000 views, as it resonated deeply with many employees. Sub-
sequent evaluations from pertinent departments led to the real-world
implementation of employee ID cards. LOTTE Mart is committed to
continually fostering a culture of open and engaging communication
to boost employees’ sense of belonging and satisfaction.

TH [ S

Throughout 2022, LOTTE Super facilitated six Junior Board activities.
In October, employees from various departments, including the haed
office and stores, were chosen as junior representatives. They engaged
in a workplace balance game and a communication meeting with the
CEO, the head of the Customer Service Division, and the head of the
Planning and Support Division. These meetings allowed employees to
express their concerns about ongoing company issues and promote
mutual understanding. With immediate managerial feedback, they de-
veloped actionable improvement plans, thus ensuring that the meet-
ings transcended mere communication to facilitate practical solutions.

Lo

LOTTE E-Commerce is dedicated to fostering a culture of ongoing com-
munication for all employees, from the new hire onboarding process
to the remote year-end ceremony. For instance, our buddy system for
new employees allows them to pair up with a colleague who shares
similar interests and characteristics. They undertake various tasks for
two months, enhancing communication from the get-go of their em-
ployment journey. Our year-end 2022 virtual gathering with all employ-
ees functioned as a platform for understanding the evolving company
culture and systems, commemorating the achievements of the past
year, and discussing aspirations for 2023, and it was complemented by
a pre-packaged homebrew kit.
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Work-Life Balance

In support of work-life balance, LOTTE Shopping offers an array of institutional mechanisms to assist em-
ployees in striking a balance between their professional and personal lives. We’re dedicated to creating
systems and environments that bolster work efficiency and allow employees to focus on their personal
lives after working hours. We operate welfare systems aimed at ensuring the health and happiness of em-

ployees and their families. Notably, we’ve implemented a mandatory maternity/paternity leave system
for employees and their spouses, as we recognize this to be a fundamental right for all employees. Moving
forward, LOTTE Shopping is committed to facilitating a balance between work and personal life to enable
employees to find satisfaction in both areas.

Improvement of Work Efficiency

Dept. Store
Introduction of On-Site Collaboration Tools

LOTTE Department Store has implemented a communication system tailored to
the nature of our business, where efficient store and supply chain management are
essential. To enhance immediate and effective communication, we introduced the
collaboration tool ‘Jandi’ This tool addresses the drawbacks of previous internal
messaging and groupware systems, such as one-way communication and inade-
quate communication history management. It improves work efficiency by ena-
bling interdepartmental communication and allows separate collaboration topics
between branches that need to collaborate, and it also includes document sharing
for sales figures, performance data, etc.

)

NERi  Super
Happy Time Program

LOTTE Super hasimplemented the Happy Time Program, integrated with the flexible
work system, to foster an environment where employees can work optimally during
their allotted hours and concentrate on their personal lives after work. We have insti-
tuted a protocol whereby computers automatically shut down after an alert s issued
at the close of work hours, and limit the extension of computer usage to a maximum
of 10 hours per week. In addition, we have divided the approval authority for over-
time into five hours for direct approval and five hours for approval by the respective
department head, allowing managers to effectively monitor and manage workloads.

ES]  Mart
Smart Meeting and Smart Reporting System

LOTTE Mart aims to enhance work efficiency by incorporating the Ministry of Em-
ployment and Labor’s ‘10 Recommendations for Workplace Innovation’ We've
designated Wednesdays to Fridays as ‘meeting-free days’ to prevent frequent
meetings from disrupting workflow and allow for focused meetings instead. We
have eliminated morning meetings at each branch, thereby allowing employees to
concentrate on work preparation. We've also implemented a one-page reporting
policy to streamline the reporting process, thereby encouraging employees to suc-
cinctly convey essential information on a single page. In addition, we’re embracing
digital transformation by enabling electronic approval system to eliminate time
and space constraints.

Lrh
Partially Flexible Working Hours

LOTTE E-Commerce enables employees to autonomously create a conducive
work environment through its partially flexible working hours system. Employees
are allowed to schedule their working hours, per day within the monthly total set
working hours, but must maintaining the core work hours (10:00~15:00) to ensure
smooth workflow and effective communication amongst employees.
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Work-Life Balance

Life-Time Welfare Program

The Life-Time Welfare Program is a comprehensive welfare initiative
that classifies the lifecycle of employees into six stages and offers tai-
lored welfare programs for each stage. To enhance the existing welfare
system, which was previously skewed towards certain employees for
management convenience, we conducted an employee satisfaction
survey to better understand employee needs. We have also enhanced
welfare communication by operating an employee welfare center and
a welfare calendar. LOTTE Shopping aims to extend institutional and
environmental support for employees with disabilities so that they can
access necessary welfare programs as beneficiaries rather than mere
recipients.
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An Excellent Family-Friendly Company

In 2020, LOTTE Shopping received the Best Family Friendly Manage-
ment Certification from the Ministry of Gender Equality and Family.
This accolade recognizes our contributions to enhancing the work-life
balance of employees and national competitiveness through the es-
tablishment of a robust family-friendly management system and the
implementation of family-friendly programs.

Family-Friendly Management

iimmull Dept. Store

Reduced Work Hours for Pregnant
Employees

LOTTE Department Store operates reduced work-
ing hours for pregnant employees, enabling em-
ployees to reduce their working hours by two
hours daily in accordance with the stipulations of
the Labor Standards Act, from the time they be-
come aware of their pregnancy. In 2022, a total of
117 employees utilized this program.

H=mfl_ Super

Infertility Leave Program

To promote childbirth and foster a culture that
protects motherhood, LOTTE Super has imple-
mented an infertility leave system for female
employees who present a medical infertility cer-
tificate. This system can be utilized twice during
employment and provides unpaid leave for up to
30 days perinstance.

&

Mart
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Moms’ Healing Program

LOTTE Mart operates the Moms’ Healing Program,
which provides training and mentoring for female
employees returning from parental leave to facili-
tate their swift adaptation to work and help them
strike a balance between work and family. The
program shares organizational updates that oc-
curred during their leave period to aid the return-
ing employees in effectively reintegrating into the
organization and their roles.

Lo

L-pre Mom Program

LOTTE E-Commerce’s L-pre Mom Program caters
to pregnant female employees, offering them two
days of paid leave for medical examinations re-
quired for their own safety or that of their unborn
child during pregnancy.
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Work-Life Balance

Welfare and Benefits

ifmiill Dept. Store

New Programs for Single Employees and Pet Owners

LOTTE Department Store is committed to enhancing employee satisfaction by re-
flecting societal trends in the operation of its in-house welfare program. In 2022, we
introduced new benefits for single employees and pet owners. Unmarried employ-
ees aged 40 or older are now eligible for paid leave and bonus previously offered
only to newly-married employees, and bereavement leave and funeral wreaths are
provided for the loss of employee’s pets.

H=Ef Super

Living Support and Livelihood Security Support System for Remote
Workers

LOTTE Super has instituted and broadened related systems to manage employee
health and promote work-life balance. In 2022, we increased the moving and trans-
portation expense coverage for employees assigned to remote locations, as well as
the amount of housing assistance provided in areas where maintaining a company
house is challenging. In addition, we established a livelihood security support system
that caters to various incidents, including injury, death, and illness, for employees
with more than one year of service, regardless of contract type.

BS] Mart

Happy Workplace, Sharing Hope - LOTTE Mart

LOTTE Mart operates a financial aid system for employees facing hardships in their
everyday lives to promote a positive and hopeful workplace environment. The
program offers financial assistance to employees struggling under urgent and crit-
ical circumstances due to living expenses, medical expenses, children’s education
fees, and various other personal challenges. All individuals working at LOTTE Mart,
including not just our direct employees but also personnel from our partner firms
and service providers, fall within our purview of support.

L

Optional Welfare System

In 2022, embracing an organizational culture that values employee autonomy and
initiative, LOTTE E-Commerce introduced an optional welfare system. This innova-
tive welfare system, which replaces the former system operated based on selective
criteria such as years of service, position, and marital status, can be utilized univer-
sally by all E-Commerce employees. With minimal restrictions on usage, the aim of
this new system is to enhance employee satisfaction and engagement. Employees
can use their welfare points to improve their work-life balance by choosing their
preferred welfare programs, which encompass self-development, travel/leisure,
healthcare, dining out/gifts, and hobbies.
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Cooperative Labor-Management Culture

LOTTE Shopping continuously strives to enhance labor-manage-
ment relations and the working environment to foster a culture of
trust and mutual respect between labor and management. To facil-
itate regular meetings between labor and management, labor un-
ions have been established at LOTTE Department Store and LOTTE
Mart, and labor-management councils have been formed at LOTTE
Super and LOTTE E-Commerce. Through this, we have widened the
opportunities for communication between labor and management,
and are aiming to find common ground to promotes shared interests
according to the characteristics of each workplace. Furthermore, to
improve actual working conditions, we continually assess and refine
the work environment and labor-management culture, which has
contributed to harmonious labor-management relations and effec-
tive on-the-ground implementation.

Labor-Management Council

LOTTE Shopping has established and operates labor unions (for LOTTE
Department Store and LOTTE Mart) and labor-management councils
(for LOTTE Super and LOTTE E-Commerce) for each Business Divi-
sion and workplace, in accordance with the Labor Relations Act. This
strengthens the cooperative relationship between workers and em-
ployers. Through these councils and unions, we discuss various issues,
such as improving the working conditions of employees or building a
progressive labor-management relationship based on a mutual con-
sultation process.

Labor-Management Council Operation Status

Mart
Category  Dept. Store Super E-Commerce
Head Office ~ Branch
Number of Quarterly Quarterly Quarterly Quarterly Quarterly
Sessions (4timesayear) (4timesayear) (4timesayear) (4timesayear)  (4timesayear)
Participation
(Employer/ 3/3 3/3 4/4 47 4/4
Employee)

Proclamation of the Labor-Management Charter Sy art

LOTTE Mart has promulgated its Labor-Management Charter with the
aim of fostering a creative labor-management culture grounded in
trust and collaboration, and has disseminated it across all business
locations. This charter identifies the creative energy necessary for es-
tablishing such a culture, framing it within the context of corporate val-
ues,employee wellbeing, and social value, and provides clear guidance
through detailed action commitments.

Labor-Management Charter

To realize the company’s vision, “Shared hearts create value” LOTTE’s labor and man-
agement have established and declared the following Labor-Management Charter:

Charter1 Ina culture based on mutual respect and con-
sideration, the Company and the Labor Union
(Employees) shall uphold the management
rights of the Company, and the Company shall
reciprocally respect the labor rights of the La-
bor Union (Employees).

Charter2 The Company and the Labor Union (Employ-
ees) commit to resolving labor and manage-
ment issues through reasoned communica-
tion within legal framework of each company.

Charter3 The Company and the Labor Union (Employ-
ees) acknowledge growth as the paramount
shared objective for LOTTE's sustainable man-
agement, and pledge mutual cooperation in
creating employee happiness and social value
through collective practices.

Charter4 The Company and the Labor Union (Employ-
ees) commit to continuously bequeathing and
developing each company’s value-creating

culture, to fully realize the value of the culture.

Performance of the Labor-Management Councils

LOTTE Super is committed to hearing employee perspectives and con-
cerns through its labor-management councils, and endeavors to enact
practical improvements through active feedback.

Improved Operation of Summer Meal Kit Products

- Claims arising from the degradation of products before the expiry date
Issue - Increased discounts and waste leading to poor KPI evaluations for store
handling meal kits

- Request for the reestablishment and improvement of product operation
standards

Relaxation of discount sticker application standards
- Promotion of sales by allowing discount sales from the day before disposal, which was
previously only possible on the day of disposal
Improvement of freshness management for summer
- Strengthening of spot checks for fresheness during the move from the center to the store
- Strengthening of daily checks of store refrigeration facilities
Exclusion of meal kits from KPI evaluations
- Exclusion of meal kits from KPI evaluation items for 165 stores handling meal kits

Request

Improvement of Kiosk Convenience

- Customers complaining regarding difficulties inserting cards and earmning
points during kiosk payment

- No specific guidance for where to place shopping baskets, leading to
decreased customer convenience

Resolution

Attachment of a kiosk usage guide
- Attachment of numbers in order of usage to help customers easily understand the usage
method and location of the terminal
Insertion of a pillar between the payment terminal and the mount
- From 2023, the terminal and the mount were separated to improve the visibility of the
terminal and the convenience of use

Issue
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Expansion of Human Rights Management

In January 2007, LOTTE Shopping took a pioneering step in the industry when it joined the United Nations
Global Compact and wholeheartedly endorsed the UN’s ten principles concerning human rights, labor
standards, environmental stewardship, and anti-corruption. We have advocated for a comprehensive
human rights management system that prohibits discrimination and respects diversity throughout our
operations. In June 2022, we established our bespoke global human rights policy based on the Code of
Conduct for LOTTE Executives and Employees, laying the foundation for the construction of a human
rights-centered management system.

Human Rights Management System

LOTTE Shopping endeavors to create an environment in which the human rights of all employees are respect-
ed and diversity is celebrated. We strive to conduct anti-discrimination activities, deliver human rights edu-
cation, and construct a system for preventing and redressing human rights violations. LOTTE Shopping will
continue to ensure the wellbeing of its employees and strive to generate positive social value.

Human Rights Policy

LOTTE Shopping is committed to respecting and practicing human rights as a top priority in all business activ-
ities in order to deliver optimal value to various stakeholders, including employees. Accordingly, in June 2022,
we established the LOTTE Shopping Human Rights Management Policy, which outlines fundamental princi-
ples for respecting the human rights of customers, employees, partners, and local communities. Our human
rights policy aligns with international human rights standards and guidelines, such as the UN Universal Dec-
laration of Human Rights, the UN Guiding Principles on Business and Human Rights, the OECD Guidelines for
Multinational Enterprises, and the Constitution of the International Labor Organization. We aim to uphold the
principles prohibiting child labor and forced labor, as well as human rights and labor-related laws and regula-
tions in the countries or regions where LOTTE Shopping’s business sites operate. With our human rights policy
as our guide, we are striving to enhance human rights management for all employees, customers, partners,
and communities throughout LOTTE Shopping’s value chain.

Customer Human Rights

&2

- Customer Safety

- Listening to Customer
Opinion

- Customer Data Protection

Supplier Human Rights

&

@

- Fair Trade

- Respect for Partners

- Fair Competition

- Collection of Legal
Information

- Anti-corruption

Employee Human Rights

09"

o0}

- Equal Opportunities

- Fair Treatment

- Mutual Respect

- Respect for Diversity

- Safe Working Environment

Community Human Rights

&

- Environmental Protection
- Social Contributions

- Respect for Human Rights
- Cultural Diversity

- Compliance with Local

Laws

SuUs ABLE
DEVELOPMENT

GOALS

(72
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Human Rights Risk Management System

LOTTE Shopping has established a human rights risk management system in each Business Division
to thoroughly prevent instances of human rights violations in the workplace and to promptly address
infringement in case of occurrence. For each Business Division, there is a dedicated website that provides

information on reporting procedures and intake methods, and multiple points of access, including KakaoTalk
(Korean Social Media) channels and email, are provided for convenience. In addition, we have instituted and
operate a remedy system to protect the identities of informants and victims, and to minimize damage.

Category Procedure Reporting Procedure and Method
. . (D Reception of a case — @ Interview with whistleblower & fact verification —
#= Dept. Store (II\E/It:r:CaS grf:ecﬁt (3 Discussion in the Personnel Committee — - Department Store Ethics Office Hotline https://ethics.lotteshopping.com
m . Au ditgl'eam) @) Personnel measures and discipline — & Results notification & prevention of - LOTTE Group Ethics Hotline http://www.lotte.co.kr/compliance/inquiry.do
recurrence
) (@ Reception of a human rights violation cases — @ Consultation & victim
c Haplﬁ"negsff . protection measures through fact verification — E-mail: martgo@lottemart.com
= (R ounseing ittice On-site inspection — @ Discussion in the Personnel Committee — e ’
(Employee © P @ - KakaoTalk Channel: LOTTE Mart Happiness Counseling Office

Welfare Team)

(® Personnel measures and discipline — ® Results notification & prevention of
recurrence

Employee Grievance

m=ml S :
[ T —s Counseling Center

(D Reception of a case — (@ Telephone interview & fact verification —

(3 Victim protection measures — @ On-site inspection —

® Report to the Human Resources Committee — ® Disciplinary actions —
@ Results notification & prevention of recurrence

- E-mail: superlisten@lotte.net
- KakaoTalk Channel: LOTTE Super Employee Grievance Counseling Center

HR Team,
L Ethical Management
Team

(D Reception of a case — (2 Consultation & investigation —

(3 Presentation to the Personnel Committee & convocation —

@ Deliberation by the Personnel Committee —

(® Approval & confirmation of the decisions after deliberation —

(® Notice of discipline” — (@ Announcement and termination of disciplinary actions

* A retrial may be requested within 14 days from the date of notification of the disciplinary actions

- E-mail: OPEN@Iotte.net
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Human Rights Education

To institutionalize human rights management, LOTTE Shopping offers training to all employees on topics
such as disability awareness, and the prevention of bullying and sexual harassment in the workplace. By
continually enhancing the human rights awareness of employees, we aim to prevent issues such as disability
discrimination, workplace harassment, and sexual harassment. Specifically, in 2022, LOTTE Super, which

includes a significant number of franchises, conducted separate human rights training to fortify human rights
management. LOTTE Mart has also expanded the scope of compulsory human rights training. In the future,
LOTTE Shopping will plan and execute various human rights training programs beyond the mandatory
statutory training to establish a comprehensive human rights management system.

Completion of Common Human Rights Education

(Unit: %)
Category 2020 2021 2022

Dept. Store 100 100 100

Improvement in the Mart* 100 100 99.3
Perception of —_— Completion rate of education

Disabilities at Work Super 100 100 100

E-Commerce 100 100 100

Dept. Store 100 100 100

Prevention of Mart 100 100 99.4
Sexual ——  Completion rate of education

Harassment at Work Super 100 100 100

E-Commerce 100 100 100

Dept. Store 100 100 100

Prevention of Mart ) ) 100 100 993
_— Completion rate of education

Harassment at Work Super P 100 100 100

E-Commerce 100 100 100

* Decrease in completion rate due to the increase in the number of participants following the expansion of the mandatory human rights education target in 2022

Education on Anti-Discrimination Laws

In2022,LOTTE Super provided anti-discrimination law training for store managers at a total of 268 stores, independent
from the common human rights training provided by the holding company. At the time, the Anti-Discrimination Act
had not yet been enacted, but considering that it was a social issue, the training was implemented as a preemptive
response for more transparent and equal personnel management. The training was conducted four times in
real-time, non-face-to-face sessions, and covered the details of the Anti-Discrimination Act that managers should
understand in relation to managing human resources at stores. In the future, LOTTE Super will continue to expand
training to safeguard the rights of employees and cultivate human rights awareness.

No.1 Supermarket in Korea that removes the burden of preparing meals for working moms

Need to operate based on a standard perspective! NO to discrimination!

[Details]
- A law that ensures no discrimination in employment, education and vocational training, etc., without
Anti- reasonable cause on the basis of gender, disability, military service, age, sexual orientation, country of
G o floe] origin, ethnicity, skin color, language, etc.
Discrimination
[Progress]

Law

+ Anti-Discrimination Law bill under discussion — not yet formally legislated, still a social issue
- Related law: Age Discrimination in Employment Act (May 2020), Act on the Prohibition of Discrimination
against Persons with Disabilities and Remedy Against Infringement of their Rights (July 2021)

[To Do Action]

1. Selection of workers transitioning to 8H — Operated based on the criteria of personnel evaluations

2. Selection of transfer employees — Applicants, distance, suitability for management, personnel evaluations, etc.
3. Personnel evaluations must be done according to the evaluation criteria! Proceed fairly!

4. Explanation of the criteria for candidates / No announcements to be made forcefully
(To prevent candidates from misunderstanding it as discrimination!)
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Employee Diversity

LOTTE Shopping respects the diverse backgrounds and values of
its employees, and is fostering an environment where they can
freely showcase their abilities. All Business Divisions endeavor to
protect employee diversity by incorporating a clause in their internal
employment regulations that prohibits discrimination in negotiating
on working conditions. Specifically, we strive to cultivate social
diversity by focusing on promoting female leadership and employing
individuals with disabilities, while also expanding institutional
support to foster a fair and equitable internal culture. In order to assist
employees in maintaining a work-life balance and enhancing their
career longevity, we offer fertility leave, elementary childcare leave,
and parental and paternity leave. In particular, LOTTE Super promotes
active exchanges between female talent mentors (female executives)
and female mentees (female team leaders/candidates) to enhance
the capabilities of female employees in the workplace and lay the
groundwork for mutual development.

Employee Diversity

(Unit: %)
Category 2020 2021 2022

Dept. Store 613 60.4 62.8
Female Mart 70.7 706 69.8
Employees Super 692 69.7 690
E-Commerce 514 521 54.0
Dept. Store 33 36 31
Disabled Mart 34 33 34
Employees Super 31 32 33
E-Commerce 2.0 18 15

Activities for the Prevention of Human Rights Violations

Communication Counselor System

iffmill Dept. Store

To counter unethical behavior such as sexual harassment, gender
conflict, and workplace bullying, LOTTE Department Store has
appointed personnel responsible for handling grievances to the
Corporate Culture Team and Management Audit Team, and established
a communication counselor system for all stores. The company
has instituted a monitoring system to preempt unethical behavior,
and conducts specialized job training in collaboration with external
organizations to boost the expertise of communication counselors.

Employee Grievance Consultation Center

In November 2022, LOTTE Super founded an organization to address
grievances employees may encounter during their work life and create
a healthy organizational culture. We assigned two full-time employees
to grievance consultations, and they are available at all times.

Distribution of the Ethics Violation Casebook

Mart

BT
1

LOTTE Mart has continuously promoted out its Mutual Respect
Campaign to create and nurture an organizational culture where
employees respect and care for each other’s personalities. Each
month, we select various topics and disseminate information about
potential issues, their severity, and improvement measures to all
employees via posters to raise awareness about mutual respect.

Mutual Respect Campaign

Mart B=mf Super

B[N
1

In addition to labor and management collaborating to provide training
on workplace bullying and sexual harassment prevention, LOTTE Mart
strives to elevate employee awareness through education and the
quarterly sharing of ethical violation casebooks.

1390 ] bt e )
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Human Rights Impact Assessment

In 2022, following the establishment of LOTTE Shopping’s human
rights policy, LOTTE Department Store executed a human rights impact
assessment and a human rights management survey to gauge the level
of human rights management and identify areas for improvement. The
human rights impact assessment was undertaken by external experts
to objectively evaluate our human rights management system and
procedures. The assessment encompassed 9 fields, 46 items, and 231
indicators, and reflected the OECD Guidelines, EU and German supply
chain due diligence laws, ILO Core Conventions, Universal Declaration
of Human Rights, National Human Rights Commission, and K-ESG
guidelines. The assessment was performed for LOTTE Department
Store’s domestic business sites and select partners. Through an analysis
of the results, we identified key issues and devised improvement tasks
accordingly. We simultaneously conducted an internal human rights
management survey to assess employee awareness of human rights
management and the existing spread of human rights management
within the organization. The human rights management survey
consisted of 18 items, including basic human rights awareness,
respect for and violations of human rights, experience with human
rights violations, and awareness of the importance of human rights
management, and it received responses from a total of 983 employees.

Human Rights Impact Assessment Evaluation ltems

9 areas, 46 items, 231 indicators

Number Area Number of Items/

Indicators
1 Human Rights Management System & Remedial Measures 11/47
2 Prohibition of Child Labor & Forced Labor 4/26
3 Guarantee of Freedom of Association & Collective Action 4/26
4 Humanitarian Treatment 8/40
5 Responsible Supply Chain Management 4/16
6 Industrial Safety and Health 5/23
7 Guarantee of Environmental Rights 4/22
8 Protection of the Human Rights of Local Residents 2/11
9 Customer Human Rights Protection 4/20

Human Rights Impact Assessment Process

Understanding the Current Situation and Designing the Checklist

- Identifying domestic and international laws and regulations related to
human rights, and case studies

- Designing a self-assessment checklist based on domestic and
international human rights standards and guidelines

Preparation of the Checklist

- Self-assessment based on the checklist
- Submission of evidence for the detailed indicators of the checklist

Conducting a Third-Party Human Rights Impact Assessment

- Review of the collected checklist diagnosis results and evidence
- On-site inspections by external evaluators
- Interviews with the self-assessment department and stakeholders

Analyzing the Results and Establishing Improvement Tasks

- Analysis of the results of the human rights impact assessment

- Identification and management of key human rights issues and extraction
of improvement tasks

- Monitoring of the progress of the improvement tasks

Reporting and Disclosing the Results

- Organization of results and internal reporting

- External disclosure

- Inclusion in the sustainability management report
- Posting on the company’s website

Mid to Long-Term Human Rights Management Roadmap

Introduction (2023) Construction of the

Human Rights Management System

- Establishment of Systems such as Regulations and Policies
- Introduction of the Human Rights Management Evaluation

0O

Expansion (2024) System Stabilization

- Systematization of Remediation Procedures and Education
- Regularization of Evaluation and Fact-Finding Surveys

O

!

Stabilization (2025-2026) Internalization of a Culture of

Respecting Human Rights

- Enhancement and Effectiveness of Norms
- Proactive Analysis of Laws, Systems, and the Environment

O

!

Advancement (2027 and onwards) A Leader in
Human Rights Management

- Expansion of Best Practices in Human Rights Management
- Strengthening of Sensitivity to Human Rights among Employees
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Expansion of Human Rights Management Human Rights Impact Assessment

Human Rights Impact Assessment Results and Overall Issues Evaluation Results and Risk Analysis
Improvement Tasks

VT ENRNEOQVETEECE @SS E Wl - Declared human rights policy in 2022, aims to build monitoring system by conducting human rights impact assessment with external professional institutions in 2023.

Following the Human Rights Impact Assessment, Remediation Procedures  Establishment of dedicated organizations, committees, and maintenance documentation rules needed.
out of the 231 indicators in 9 areas evaluated, 202
" " " Prohibition of Child Labor and - Does not employ children for whom legal employment is prohibited and only hire minors in accordance with the law.
were marked as "Yes (In progress), 8 as "Needs Forced Labor - Lacks management standards for forced labor at subsidiaries, affiliated companies, and overseas branches.
Improvement,” and 21 as "No (Not enough).” We T ting unions, the LOTTE Department Unit Labor Union and the General Service Labor Union under the Korean Confederation of Service Workers™ Uni d
. . . L. R - Two operating unions, the epartment Unit Labor Union and the General Service Labor Union under the Korean Confederation of Service Workers” Unions, an
are presently analyzmg the risks of issues requiring Free"ggﬁgggs:‘;ﬂggﬁn and ongoing labor-management consultations
supplementation in each area and formulating - No elements of human rights violations in various operating regulations.
. . - Matters relating to humanitarian regulations are well established.
improvement plans. The Complete Human nghts Humanitarian Treatment - Excellence in systematizing monitoring per risk factor/regular implementation.
Impact Assessment Report can be found on the - Communication counselors, working culture, and other systems introduced for improving organizational culture are excellent.
LOTTE Department Store website. Responsible Supply Chain Manageme - Absence of basic systems and content for the human rights management of business partners working with LOTTE Department Store; further progress is needed.
Industrial Safety and Health - Excellent status of system establishment and compliance beyond legal standards with the Serious Accident Punishment Act and the Occupational Safety and Health Act.
. : - Environmental management systems suitable for company such as 1SO 50001(energy management system) and GHG emissions reduction are established and operated
Guaranteed Environmental Rights etfectvely
PrOtedio[‘(gaﬁh;e:'ilér:r?tg Rights of - Excellent compliance concerning the human rights and intellectual property rights of local residents.
Customer Human Rights Protection - Clearly identifies and complies with the laws regarding product liability and consumer rights protection, and thoroughly protects customer privacy and the right to know.

Key Issues and Improvement Tasks Based on Seven;;:mlation Stakeholders Future Improvement Tasks
the Severity Evaluation 5

We have begun with the design of a basic system for implementing human rights management among suppliers working

Responsible with LOTTE Department Store, and aim to broaden its scope and enhance its contents. We express our commitment to
Supply Chain Partners human rights management to our suppliers by signing agreements to protect their rights, and provide ESG guideline
Management training and diagnostic support to our suppliers to ensure that human rights management is reflected across LOTTE’s
entire supply chain.

We have identified three major human rights issues at
LOTTE Department Store by comprehensively judging
the implementation level of issues derived from the
results of the human rights impact assessment, the

severity of impact, and the possibility of occurrence 6 Human Rights Building on the human rights policy established by LOTTE Shopping in 2022, we will develop human rights management

. . ; Management regulations and implementation guidelines for LOTTE Department Store, and bolster the momentum of human rights
for systematic human rights management risk. LOTTE System and Employees management by spe_cifying a dedicated human rights management organization and roles & responsibilities. Furthermore,
Department Store plans to enhance communication with Remedial we will advance the internalization of human rights management by offering guidance and education on existing human
various stakeholders and human rights management

Procedures rights-related policies to employees.
in the future by focusing on improving/managing the
following major human rights issues.

“In the results of the severity evaluation, the scores for the “Human Rights
Management System and Remediation Procedures” and “Humanitarian Treatment”
issues were the same (tie for second place)

To safeguard the human rights of all employees, LOTTE Department Store produces and distributes a manual on the
protection of customer-facing workers, and supports programs for mental and physical health, such as the EAP (Employee
Employees Assistance Program) and mental health relief clinics. In addition, we will expand and fortify our programs to ensure
that human rights protection processes, including measures to protect emotional labor, are established throughout the
company.

Humanitarian
Treatment
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Employee Safety and Health

To prevent major industrial accidents and manage workplace safety, LOTTE Shopping has established a
dedicated safety management organization at all business sites, including the head offices, and instituted
safety-related management policies for each Business Division to bolster the safety and health of employees.

Based on this, we will continuously strive to minimize the occurrence of industrial accidents through
systematic and regular safety management inspections and training.

Safety and Health Management System

== D

LOTTE Mart has implemented a safety and health management system in accordance with the requirements
of the ISO 45001 standard. The purpose of the safety and health management system is to prevent injuries and
health disorders among workers and ensure a healthy workplace. It is managed and operated based on the
safety and health management manual.

Responsibilities and Authorities for Safety and Health Management

Category Responsibilities and Authorities
- Approving decisions, securing and providing infrastructure and resources needed for the
CEO implementation and maintenance of the safety and health management system and continuous

improvements in its effectiveness, and minimizing injuries and health impairments among workers
- Approving the annual company-wide education and training plan

Head of the Safety and

Heall'gz I\/Iaa::;geenrpent - Determining the appropriate knowledge, capability/competency, and awareness level for personnel

(SafetyFI,VIanagement performing tasks affecting the suitability of company-wide operations

Team Leader)

- Determining the appropriate knowledge, capability/competency, and awareness level for personnel
performing tasks affecting the suitability of business place operations
- Establishing and providing on-site education and training plans

Each Department Head

Safety and Health Management Certification

In 2022, LOTTE Mart had the distinction of becoming the first hypermarket to obtain
ISO 45001 certification. This is an international standard for managing an organi-
zation-wide safety and health system by anticipating and preventing various risk
factors in the workplace. LOTTE Mart’s safety and health management system was
recognized for its alignment with this global standard.

QEALTH
A 4r°

Safety and Health Management Policy by Business Division

il Dept. Store

i

1. We remain uncompromising on safety and will strive to create a healthy working environment for our employees.

2. We comply with all laws and company regulations related to safety and health, and actively consider the opinions of
suppliers and stakeholders.

3. We develop an enhanced safety and health plan to advance the safety and health management system every year, and are
spearheading the establishment of a mature safety and health culture through ongoing risk prevention and improvement
activities.

§§ Mart
1. Respect for Life: We prioritize the safety of customers and employees.

2. Prevention and Training: We make every effort in routine disaster prevention activities, and periodically provide education
and training to minimize damage in the case of a disaster.

3. Social Responsibility: We fulfill our social responsibility by quickly normalizing business in disaster areas to benefit both
the company and members of society.

jm=pd Super
1. All employees of LOTTE Super commit to treating the safety of staff and customers as the top business priority, and
consistently prevent accidents and eliminate risk factors to create a safe work environment.

2. Every year, during the establishment of our operational plans for the following year, we devise and implement concurrent
plans for safety and health promotion, including itemized tasks and budget allocations.

3. We encourage our employees to rigorously adhere to safety and health regulations through regular education and
practical applications.

L

1. We provide our employees with a safe and pleasant working environment that complies with all laws related to
occupational safety and health.

2. We preemptively remove hazardous risk factors from the work environment and reduce their potential harm as a form of
disaster prevention.

3. We solicit opinions regarding safety and health from our employees and stakeholders, and reflect and execute these
insights in our management policies.

4.1n all our activities, we prioritize occupational safety and health as our most valuable principle to foster the growth of our

safety and health management system.
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Employee Safety and Health

Safety Management Organization

LOTTE Shopping formulates safety management policies for each Business Division to foster a safe
working environment and prevent significant accidents. Moreover, we have instituted a safety and health
management system that enables effective and prompt responses by minimizing decision-making steps
and ensuring autonomy through the establishment of a safety management organization directly overseen
by the CEO.

il

Dept. Store

4{ General Affairs Team ‘

D } Corporate Culture Team ‘

Safety Management Division

)
\

‘ Safety Management Team ‘ 4{ HR Team ‘
‘ Facility/Construction ‘ ‘ Safety/Health ‘ ‘ Environment/Carbon ‘
§§ Mart jm=ml Super ,;U]

Safety Management Division

‘ Safety Management Team ‘

Safety Management Team ‘ ‘ Facility Management Team ‘ ‘ Facility Operation Team ‘

Safety Inspection Process

For the safety of employees and customers, LOTTE Shopping regularly inspects and manages major facilities
where safety incidents might occur, with oversight by specialized personnel. We are committed to preventing
major industrial accidents through systematic and rigorous management.

BS] Mart

LOTTE Mart conducts its own annual safety inspections, and in 2022, 115 branches were inspected. The results
of safety inspections and crisis response drills are jointly evaluated, and in 2022, the evaluation result was 95.1
points (S grade), a decrease of 0.4 points from the previous year. However, this decrease was due to an increase
in the number of branches evaluated for one item in the safety inspection, CM (construction management),
and on average, 6.3 fewer items were pointed out per branch than in the previous year. In addition, in 2021,
only the execution rate of crisis response drills was used for the evaluation criteria, but from 2022, the evalua-
tion criteria was bolstered to 90% training proficiency and 10% execution rate.

Safety Inspection Results

Results
Inspection 2021 (95.5 points / S grade) 2022 (95.1 points / S grade)
Target Grade No.of No.of CasesInsufficient — \ o ¢ No. of Cases Insufficient Change
Stores Stores Change
Total  Average Total  Average  Total  Average
S grade 65stores  829cases 128cases S6stores  A9points 375cases  68cases 454 cases A6 cases
Agrade S0stores  827cases 165cases  59stores  +9points  556cases  9.lcases  271cases  AT.4 cases
115 stores
B,C grade
115stores 1,656 cases 144 cases 115 stores - 93lcases 8lcases T725cases A6.3cases

Plans for 2023

Incorporate Safety Management

KPI Items - Include as a common KP!I item for all employees

Regularize Joint Inspection - Implement safety management tasks for inspections, construction, repairs, etc., for LOTTE
Support Mart and LOTTE Super, share deficiencies, and preemptively respond to risks.

Introduce a Safety Management
Reward System

- Elevate employee interest and safety awareness
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LOTTE Shopping pays particular attention to safety management during periods when safety accidents are
more likely to occur, such as during heavy rain, freezing temperatures, summer, and winter. Each business
site is informed of these vulnerable periods for safety management, and the head offices have prepared

management items and responses to accidents at the headquarters level, which are communicated to all
branches. LOTTE Shopping will redouble its efforts to prevent accidents in advance through accurate and
focused accident prevention and response.

Category

Preparation for the Lunar New Year/Chuseok holidays

Freezing temperatures

Summer

Winter

iifmill Dept. Store

- Fire prevention

- Construction site safety management

- Inspection of elevator facility safety

- Inspection of the fixing status of interior finishing

materials

- Facility crack and subsidence
- Leakage of fire facility pipes
- Measurement of the insulation resistance of external

distribution boards

- Large outdoor banners and signage, etc.

- Cooling towers and fountains
- Management of and water quality testing for

Legionella bacteria

- Fire prevention management, such as inspections of

air conditioner outdoor units for heat damage

- Fire safety education and training (emergency

evacuation training)

* Inspection and improvement of hazardous factors

of vulnerable facilities

- Inspection and action for intrusion of outside air

from building exterior walls

0

1
=
Y
=

- Notification of enhanced safety management

measures in preparation for holidays (Lunar New
Year/Chuseok)

- Strengthening of safety management for two
weeks leading up to holidays

- Special inspections in preparation for holidays

- Execution of spot inspections at four to five stores
per region (conducted at 38 stores during the
2022 Lunar New Year)

- Notifi